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This is Not 
Your Father’s 
Water Cooler 
Conversation
A tsunami of technological advances  
has changed nearly everything about  
how we work. Now, it’s even changed how 
we converse.

Of course, we no longer need office buildings and conference rooms to have 
intelligent conversations. But now, we don’t even need another human being.  
We can converse with a robot that’s read and retained more information than 
any human ever could. 

Those conversations can be immensely helpful. They can make even the most 
prolific marketing virtuosos immensely more productive. And thanks to the 
advent of a powerhouse AI application, they’re doing just that. 

I’m talking, of course, about ChatGPT, the fastest growing application in history. 

ChatGPT reached around 100 million users just 2.5 months after 
its launch, according to a UBS study based on Similarweb data

Do you use ChatGPT?  Maybe you’re wondering how to get started, or how to 
enter specific prompts that enable ChatGPT to instantly perform tasks that would 
otherwise devour your days. 

You’ll find this resource a huge time-saver. Take it all in. Put your version of the 
sample prompts and successful processes in play.  Prepare to have your mind 
blown.  
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Let’s Meet This Crazy Cool Conversationalist 

If you already know enough about the science behind ChatGPT, or can live without it, 
feel free to skip this section. But if you’re curious to learn a bit about this baby’s birth,  

check out this informative conversation we had with it. 
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What is a large language model?

A large language model is a type of artificial 
intelligence (AI) model that is specifically designed 
to understand and generate human-like text. These 
models are typically based on deep learning 
techniques and are trained on vast amounts of 
textual data from diverse sources, such as books, 
articles, and websites. 

The primary goal of a large language model is to 
learn the structure, grammar, and context of human 
language, enabling it to generate coherent and 
contextually relevant responses.
 
Large language models consist of millions or even 
billions of parameters, which are the adjustable 
weights that determine the model’s behavior. By 
training the model on a massive dataset, it learns 
to recognize patterns and relationships in the text, 
allowing it to generate meaningful and contextually 
appropriate responses when given an input.

ChatGPT, what are you?

I am ChatGPT, a large language model created 
by OpenAI based on the GPT-4 architecture. My 
primary function is to assist users in generating 
human-like text based on the input I receive. I can 
provide information, answer questions, and engage 
in conversation on a wide range of topics.

How did you get that funny name? 

My name, ChatGPT, is an abbreviation that stands 
for “Chat Generative Pretrained Transformer.” Let’s 
break it down: 

1. “Chat” refers to my primary function, which 
is to engage users in conversation, assist with 
inquiries, and generate human-like text based 
on input.

2. “Generative” indicates that I am capable of 
generating text or responses from a given 
input.

3. “Pretrained” means that I have been trained on 
a large dataset of text before being fine-tuned 
for specific tasks. This pre-training allows me to 
have a broad understanding of language and 
context.

4. “Transformer” is the type of neural network 
architecture used in my design. Transformers 
are known for their ability to handle long-range 
dependencies in text and are particularly 
effective for natural language processing tasks.
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Do you know all there is to know?

I do not know all there is to know. My knowledge is 
extensive but not exhaustive. I have been trained 
on a large dataset, which includes a wide range of 
topics, but there are limitations to my knowledge:

1. My training data’s cutoff date is September 
2021, so I may not have information on more 
recent events or developments.

2. My training data may have gaps, inaccuracies, 
or biases, which could affect the accuracy and 
quality of my responses.

3. I may not have enough information on highly 
specialized or obscure topics, as these may 
not have been well-represented in my training 
data.

4. As an AI language model, I lack personal 
experiences, emotions, and consciousness, 
which means that my understanding of certain 
topics may be limited to a purely factual or 
analytical level.

Despite these limitations, I can still provide useful 
information and engage in conversations on a broad 
range of topics. However, it’s important to keep in 
mind that I am not a definitive source of knowledge 
and should be used in conjunction with other 
reliable sources when seeking accurate and up-to-
date information.

How do I use ChatGPT?

Using ChatGPT is quite simple. You can interact 
with me by typing your questions, statements, or 
prompts in the text input field, and I will generate a 
response based on your input. Here are some tips 
for using ChatGPT effectively: 

1. Be clear and specific: Provide enough context 
and details in your input to help me understand 
your question or topic better. This will increase 
the chances of getting a relevant and accurate 
response.

2. Ask one question at a time: To ensure a 
focused response, it’s best to ask a single 
question or present a single topic in each input.

3. Be patient: While I am designed to provide 
responses quickly, there might be instances 
when the response time is slightly longer due 
to various factors. Patience will ensure a better 
experience.
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4. Rephrase your question: If you don’t receive a 
satisfactory answer, try rephrasing your question 
or providing additional context to help me 
understand your query better.

5. Verify information: As my knowledge is 
not exhaustive, and there might be gaps or 
inaccuracies, always cross-check information 
from other reliable sources when seeking 
accurate and up-to-date information.

Is ChatGPT free?

During the initial release of OpenAI’s GPT-3, there 
was a free tier available through the OpenAI API, 
which allowed users to access the model for limited 
usage. 

OpenAI also offered various paid plans for users 
who required more access or capabilities. Pricing 
and availability may have changed since the release 
of GPT-4, which I am based on. 

To get accurate and up-to-date information on 
pricing and plans, I recommend visiting OpenAI’s 
official website https://chat.openai.com/  

As a B2B marketer, will you save me time? How?

As an AI language model, I can certainly help B2B 
marketers save time and be more efficient in various 
aspects of their work. Here are some ways I can 
assist: 

1. Content creation: I can help you draft blog 
posts, articles, social media updates, and other 
marketing materials. Just provide the topic, 
keywords, and any specific guidelines, and I 
can generate content for you.

2. Content editing and proofreading: I can help 
you review and edit your marketing content, 
ensuring it is well-written, coherent, and free of 
grammatical errors.

3. Email drafting: I can assist you in crafting 
professional and engaging emails for your 
email marketing campaigns or business 
correspondence.
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4. Market research: I can help you gather 
information about your industry, competitors, 
or target audience. Just let me know what 
you’re looking for, and I’ll do my best to 
provide relevant data.

5. Idea generation: I can help you brainstorm 
marketing campaign ideas, content topics, or 
strategies to reach your target audience more 
effectively.

6. Data analysis: I can help you analyze and 
interpret marketing data or metrics, providing 
insights that can inform your decision-making 
process.

7. Social media management: I can help you 
schedule social media posts and respond to 
comments, allowing you to maintain an active 
online presence without spending too much 
time on these tasks.

By using my assistance effectively, you can save time and 
focus on other critical aspects of your marketing efforts.

Okay, let’s look at how to do just that.

(Not a question—an invitation to turn the page and get 
into the juicy part of this guide.)
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Pledge Allegiance to the Prompt

While you do indeed converse with ChatGPT, 
calling an interaction a “conversation” may sell its 
value short. ChatGPT can answer your questions, but 
as you’re about to see, it can organize information in 
a variety of ways, which can be oh-so helpful.

The key to benefiting from ChatGPT’s output is 
learning how to help it help you achieve specific 
tasks. Your challenge is to input prompts—as 
precisely as possible. 
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As ChatGPT told us in our Q&A session, providing 
additional context helps it understand your queries 
better. So, remember, when asking your robot 
buddy to generate content, you can never be too 
specific with your prompt. 

Allow me to demonstrate opposite:

1. Write an intro paragraph for an article on ‘content marketing 
strategy’ 

2. Write an intro paragraph for an article on ‘content marketing 
strategy’ for B2B companies. Focus on how this strategy can help 
drive visitors and leads to your site. 

3. Write an intro paragraph for an article on ‘content marketing 
strategy’ for B2B companies. Focus on ROI and how this strategy 
will increase search engine rankings, drive visitors and qualified 
leads to your website. Article will include 3 customer examples 
and a free template to create your strategy. The outline should 
suggest urgency and should target marketers and webmaster.

GOOD

BETTER

BEST
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To refine is divine

When you enter your prompt—even a gloriously 
specific one—you may not get the response you seek. 
Again, help ChatGPT help you. We’ve had good 
success with what we call “refinement prompts.” 

Following are examples we encourage you to try.

• continue (if the response feels incomplete)
• summarize (one of its best features)
• expand
• be more concise, or condense
• prioritize into bullet points
• rewrite or rephrase this response
• write in a persuasive tone
• explain step-by-step
• be more persuasive
• go into deal on point XYZ above  
• give at least two examples 
• include these keywords: <insert keywords>
• suggest a strong call to action
• make the content come alive, be bold
• write in the style of The Atlantic (for example)
• act like a storyteller, imagine you are X
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Unlock 
ChatGPT’s  
Possibilities 
with Prompts

The many sections that follow provide helpful instructions 
for specific marketing use cases. In some cases, we’ll share 
general process tips for getting useful results from ChatGPT 
interactions, while in many we’ll share prompts we’ve 
developed, tested, and refined. In most instances, you’ll 
also be shown the output.
 
Understand, prompt templates can be easily customized for your market and 
needs. Following is a long but not exhaustive list of use cases for employing 
ChatGPT in common marketing practices. Each is a link if you’d like to jump 
directly to the relevant pages. 

30+ ChatGPT Use Cases

Productivity Prompts for Marketers 13



The Prompts
Summarization .............................................................................................15

1. Summarize a web page or post .......................................................... 17
2. Extract data from a white paper .......................................................... 18
3. Summarize a YouTube video with Chrome extension ....................... 19
4. Summarize a podcast ......................................................................... 20
5. Design a survey and summarize the results ........................................ 21
6. Analyzing Survey Results ................................................................... 22

Sentiment Analysis...................................................................................... 23
7. Analyze customer reviews ................................................................ 25
8. Competitor tweet analysis ................................................................. 26
9. Competitor tweet analysis follow-up .................................................27

Competitive Research ................................................................................28
10. Compare services .............................................................................. 29
11. Customer personas .............................................................................30
12. Identify keywords in articles ................................................................31

Blog Workflow and Post Creation  .............................................................. 33
13. Blog schedule .....................................................................................34
14. Brainstorm............................................................................................35
15. Optimize your post for search engines ..............................................37
16. Outline your post ................................................................................38
17. Write your post ...................................................................................39
18. Write titles ........................................................................................... 41

Audit and Re-purpose your Content ..........................................................42
19. Analyze multiple pieces of content ....................................................43
20. Content gap analysis .......................................................................... 44

21. Analyze individual pieces of content ................................................ 46
22. Re-purpose existing content ............................................................. 47
23. Call to action(s) .................................................................................. 48
24. Refresh and upscale existing content ................................................ 49

Email Campaigns ........................................................................................50
25. Email Campaign ................................................................................... 51

Social Posts ................................................................................................. 52
26. LinkedIn ...............................................................................................53
27. Twitter ................................................................................................. 54

Video Scripts ..............................................................................................55
28. 90 sec video script ............................................................................ 56

Press Releases ............................................................................................ 57
29. Launch Press Release ......................................................................... 58

Product Launches .......................................................................................59
30. New product creative brief ............................................................... 60
31. Product naming ................................................................................... 61
32. Sales pitch and key messages............................................................ 62
33. Marketing channels .............................................................................63
34. Best marketing channel ...................................................................... 65
35. KPIs and measurement ...................................................................... 66
36. Probability testing for product success ..............................................67
37. Launch timeline and budget .............................................................. 69
38. Pricing  ................................................................................................. 71
39. Timeline ...............................................................................................73



Summarization
You know the term TL;DR, right? “Too long; didn’t read.” 

If you want to avoid reading lengthy documents or make a decision regarding whether doing so is worth 
your time, you can use ChatGPT to read it first and report back to you a concise summary of the content. 
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Summarize anything 

Ask ChatGPT to summarize assets including:
• Email communication: Extract purpose, main 

points, and action items.
• Meeting minutes: List topics, decisions, and 

action items from meetings.
• Industry reports: Summarize trends, 

projections, and key players.
• News articles: Outline significant industry or 

company news.
• Competitor analysis: Briefly review competitors’ 

strengths/weaknesses.
• Conference presentations: Highlight takeaways, 

quotes, and statistics.
• Case studies: Summarize problem, solution, and 

results.
• Market research: Distill key findings, trends, and 

insights.
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1. Summarize a web page or post

SAMPLE PROMPT

Summarize this text and in bullet-point format, show me 
the most important points.  

[Copy and paste the article text into ChatGPT to 
create your prompt]

In this example, ChatGPT summarized text we 
copied from the March 2023 guidance on 
copyrighting AI-created content.
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2. Extract data from a white paper

SAMPLE PROMPT

Extract important data points and summarize them 
from the following. Use bullet point format.  
 
[Copy or export the text from a white paper containing 
multiple data points, or use a ChatGPT plugin 
AskYourPDF and ChatWithPDF , Link Reader to mention 
a few.]

We used this routine for a white paper about 
ransomware and got the opposite response. 
This type of prompt could provide a shortcut for 
creating an infographic.
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3. Summarize a YouTube video with 
Chrome extension

If you don’t have a transcript of the video, this process 
will require an extra step: 
 
Install and enable the Chrome Extension, YouTube 
Summary with ChatGPT. 
Locate the video of your choice and click on OpenAI’s 
icon in the right rail.

Opposite is the output of the above prompt using 
the Chrome extension
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4. Summarize a podcast

Use your transcription service of choice to create a 
transcript of a podcast.  Try: https://www.cockatoo.
com/ 

SAMPLE PROMPT

Ask ChatGPT to summarize it. Include any additional 
instructions you wish. 
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5. Design a survey and summarize the 
results

SAMPLE PROMPT

Design a survey for attendees to a training session on 
ChatGPT for marketing. I want to query the audience on 
the following points: are they using ChatGPT now in their 
business, do they have a free or paid account, what 
are they interested in learning from this session, what 
specific questions do they have?
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6. Analyzing Survey Results

SAMPLE PROMPT 2

Summarize the most important tasks that marketing 
consultants are interested in learning, list in bullet point 
format based on the survey results. Organize in a 
logical training order. Bold the important words in each 
bullet.  
 
[Insert the results of your survey.]
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Sentiment Analysis
Sentiment analysis, according to ChatGPT, is a natural language processing (NLP) technique 

used to determine the  emotion expressed in text. It’s commonly applied to analyze 
opinions, reviews, and social media content to gauge public opinion or customer satisfaction.
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ChatGPT can help with sentiment analysis in several 
ways by preparing your text data for sentiment 
analysis and analyzing it. It can also perform some 
helpful sentiment analysis wizardry, which we won’t 
get into here. If you want to know more about it, 
simply ask ChatGPT. 

Some of the many types of sentiment analysis you 
can perform include:
• Customer reviews: Understand satisfaction and 

identify improvement areas.
• Social media monitoring: Gauge public opinion 

on brands, products, or events.  
• Customer support: Prioritize and address 

concerns by detecting negative sentiments.
• Market research: Track industry trends, 

competitors, and consumer preferences.
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7. Analyze customer reviews

To give you an example, we copied three years 
of REI Trustpilot customer reviews (40 in total) and 
then entered this prompt:

SAMPLE PROMPT

Analyze REI customer reviews and categorize 
as positive, negative, or neutral based on the 
sentiment expressed. Summarize an overall sentiment 
value. 

Your output is bound to look something like this:

Overall Sentiment Value
• Positive: 12
• Neutral: 1
• Negative: 25
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8. Competitor tweet analysis

SAMPLE PROMPT

Compare the sentiment between the Stripe’s tweets 
and a competitor’s tweets below. [insert your copied 
tweets from both company’s Twitter accounts]
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9. Competitor tweet analysis follow-up

FOLLOW-UP  PROMPT  (AND RESPONSE)

** Stay within the same chat window as the first chat 
above and continue prompting:

Which company’s tweets are more click-worthy?
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Competitive Research 

You can ask ChatGPT to help do competitive research on a product or service.  
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10. Compare services

SAMPLE PROMPT

Identify companies offering SaaS Master Data 
Management services including a list of capabilities 
and compare specific product offerings across multiple 
competing companies. Rank in order of quality of 
offerings, fit, compare specific capabilities such as data 
integration and match-merge methodologies.
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11. Customer personas

Personas help you understand your target audience 
by providing detailed profiles of different buyer 
types. This insight allows for tailored marketing 
strategies and suggests essential resources to 
provide at every step of the customer’s experience.

I’ve found ChatGPT to be an amazing assistant for 
getting started with customer personas. 

SAMPLE PROMPT

Create a detailed description for each of the top 
six buyer personas for a cybersecurity company, 
including demographics, objectives, main challenges, 
values and motivations, buying behaviors, media 
and social networks.  Include the types of assets that 
would resonate with each buyer, e.g. the content we 
should produce for each persona. Break this out by 
awareness, consideration and decision stages of 
the buying cycle. Organize the information in a table 
format.   The audience is large enterprise companies.
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12. Identify keywords in articles

Copy content from a competitor’s web page 
and ask ChatGPT to list the topics or top keyword 
phrases used in the article at least 3 times or more.

Use this tool to extract text from a web page: 

Try it yourself
• Pick a URL of a page you are evaluating - 

we’ll use  https://totheweb.com/blog/
b2b-website-usability/what-is-a-website-
governance-framework-and-why-does-my-
company-need-one/

• Use our tool to copy all the body text. Try to 
keep the prompt text at around 2,200 words.

• Ask ChatGPT to summarize the content and 
extract key points. This will provide a good start 
for summarizing the competitor’s content into 
topics/subtopics allowing you to create a 
content outline or article for your next post.

• Ask ChatGPT to collect and present all the CTAs.
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SAMPLE PROMPT

Act like a search marketing expert with a background 
in search engine marketing.  In a table format, list all the 
primary and secondary keyword phrases used in this 
article.  [insert the article text]

 More competitive research ideas

• Analyze competitors’ strength and weaknesses.
• Identify top unique selling points.
• Evaluate competitors’ social media schedule, 

tone and presence.
• Describe competitors’ target audience and 

buyer personas.
• Examine their top-ranking content for tone, 

topics and sub-topics.
• Summarize competitor customer reviews.
• Identify calls-to-action.
• Assess user experience and content structure.
• Analyze customer support interactions.
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Blog Workflow and Post Creation 

As you know, planning and publishing blog posts is a time-intensive task. Let’s dig into how you can use ChatGPT to inject 
some rocket fuel into the process. Streamline you content creation process using Chat GPT prompts for optimal output.

1. BLOG BRAINSTORMING
Create a clear outline for content 
creation by using multiple ChatGPT 
prompts and refinements.

2. TIMELINE
Make a detailed timeline for your 
launch that includes all elements 
and their corresponding dates.

3. CONTENT OUTLINE
Create a clear outline for content 
creation by using multiple ChatGPT 
prompts and refinements.

4. ONLINE RESEARCH
Turn a mediocre blog post into 
an awesome post by doing this 
necessary online  research.

5. CONTENT CREATION
Begin writing prompts to create 
your post. Learn how to analyze 
top-ranking content for your topic.  
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13. Blog schedule

Give ChatGPT a detailed prompt to create the type of thorough 
schedule the process might require depending on your 
stakeholders and resources.

SAMPLE PROMPT

Create a blog delivery schedule including a timeline, the skills or 
people necessary for each task in a table format.  Add dates for 
this project that will start on [March 15]. Show start and end dates. 
Tasks include: Brainstorming; 3 days, content outline, refinement and 
agreement of topics; 5 days, keyword research; 5 days, schedule 
and meet with the content writer or external agency to kick off writing 
this post including image suggestions; 2 weeks, review internally 
and finalize; 2 weeks, legal review 10 days. Post content and design 
images; 1 week, develop social posts for Twitter and LinkedIn 
including customizing graphics; 3 days.  Post social posts and ask 
the team to like the social posts. Put this in table format bolding the 
key tasks.  Add a few buffer days, accounting for weekends. Include 
number of days as well as start and end dates for each.
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14. Brainstorm

Next, we’ll brainstorm with GPT to create a content 
outline—a task that can take a full day for long-form 
content.

SAMPLE PROMPT

List all the topics that we could cover in a blog post 
about “conversational AI in banking” for the CTOs of 
financial institutions. List in a sheet table format with 
associated sub-topics for each.  Number each topic 
and bold each of the main topics.
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CONTINUE PROMPTING

Now, pick the topics that address the top 5 pain points 
that conversational AI could solve.
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15. Optimize your post for search engines

We’ll get to outlining and writing next, but this 
interim step for search engine optimization is 
tremendously useful.  

• Search Google for the top 3 highly-ranked web 
pages using your primary topic (or keyword).

• Separately, copy and paste the content for each 
Google Search Result into ChatGPT and ask it to 
summarize the top 5 points (topics) from each 
piece of content. Consider adding these topics/
subtopics to your content outline. 

Try the following prompt to create keyword clusters, 
organized into a table: 

SAMPLE PROMPT

In a table format, generate keyword clusters, keywords 
with search intent; informational, navigational, 
transactional, title not longer than 580 pixels, and meta 
description for [card issuing].”
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16. Outline your post

SAMPLE PROMPT  

Create a content outline for a 2,000-word blog post 
covering conversational AI for CTOs in banking 
targeted at financial institutions and fintechs. Include 
an overview of conversational banking along with all 
the 9 topics listed above. Be descriptive and show the 
number of words for each section. Use bold for the main 
sections.   Expand this blog content outline to include 
topics and keywords for: conversational banking for 
better customer journey, virtual assistant chatbot and 
chatbot banking.
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17. Write your post

SAMPLE PROMPT

Using this content outline, write the first two paragraphs 
or the blog post. Include the following keywords: [insert 
keywords].

ChatGPT is likely to respond with decent copy when 
you ask it to write your post. However,  I like to tackle 
the post in pieces and make refinements along the 
way to produce even better copy. Also note that 
ChatGPT offers you options for selecting:
• Tone
• Writing style
• Language
 
Think of the process as a “chain of prompts.” Ask it to 
make refinements any way you like. 
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SAMPLE PROMPT

Using this content outline, write the first two paragraphs 
or the blog post. Include the following keywords: [insert 
keywords].
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18. Write titles

SAMPLE PROMPT

Suggest 10 awesome clickable post titles using the 
keyword “conversational banking.” This should be 
written to attract CTOs in financial institutions who would 
deploy this software. Use the phrase “conversational 
banking” at the beginning of the title.   
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Audit and Re-purpose your Content

When it comes time to determine what is and isn’t working in your content 
marketing, it’s time to do a content audit. You’ll want ChatGPT to assist you. 

Do It Yourself  We’ll do it for you!
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19. Analyze multiple pieces of content

Use ChatGPT to identify recurring issues throughout 
your content. In this example, we copied text from five 
articles. Ensure ChatGPT can provide a focused analysis by 
keeping your analysis to under ten articles.

SAMPLE PROMPT

Analyze this set of articles focusing on tone, audience, and 
recurring issues such as repetitive phrasing, or lack of focus 
on the target audience: CTOs, financial services, ecommerce 
platform providers. Focus on sentiment and clarity of 
messaging. The sole purpose of this content is to engage with 
companies and encourage them to implement Stripe as their 
payment processing engine. 

You might also prompt ChatGPT like so:

SAMPLE PROMPT

Provide specific examples for each article and the identified 
issues. Offer recommendations for improvements to enhance 
the overall quality and effectiveness of the content.
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20. Content gap analysis

A method for checking and optimizing the content 
of a website, a content gap analysis compares 
current content performance with the desired 
content performance. The the results can uncover 
and help you activate hidden and unused potential 
to makes content marketing more efficient and 
increase ROI. Let’s look at some useful gap analysis 
exercises to perform with ChatGPT. 

SAMPLE PROMPT

Determine missing topics in this content that our target 
audience may find valuable when evaluating payment 
processing.  Use bold text for important information.
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REFINEMENT PROMPT

Analyze our existing content and compare it to industry 
trends, competitor content, or audience interests to 
identify subjects or angles we haven’t covered yet.

You might try getting some SEO insights while doing 
your content gap analysis. 

SAMPLE PROMPT

Identify high-impact keywords not currently targeted 
in our content. Put the keywords in bold. Assess our 
content’s keyword usage, and suggest high-impact 
keywords or phrases related to our niche that we 
should consider incorporating to reach a larger 
audience. 
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21. Analyze individual pieces of content

ChatGPT can quickly assess pinpointing areas for 
simplification or clarification. It will recommend SEO 
enhancements and generate a variety of captivating 
titles. 

SAMPLE PROMPT

Evaluate the readability of this article and suggest 
improvements in text, tone and readability. Identify 
sections in the article where the language is too 
complex or unclear and suggest specific edits to 
enhance readability. The purpose of this content 
is to encourage companies to partner with [insert 
Company] and provide their services to its customers.

REFINEMENT PROMPT

Suggest a more engaging title for this article based 
on its content. Based on the main points and target 
audience of this article, propose 3 to 4 captivating 
titles that effectively communicates its value and 
encourages clicks.
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22. Re-purpose existing content

When you want to repurpose existing content to 
reach and engage a wider audience, ChatGPT can 
provide a variety of format options.
 
SAMPLE PROMPT

Suggest ways to repurpose this content for different 
formats or platforms. Suggest specific alternative 
such as infographics or podcasts, and explain how 
the content can be adapted while retaining its core 
message.  
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23. Call to action(s)

Strong calls-to-action are crucial in website content 
because they prompt users to take specific actions, 
driving conversions and achieving your desired 
goals.

SAMPLE PROMPT

Review the effectiveness of our calls-to-action in 
terms of engagement suggest changes that can 
encourage more conversions. Give the before and 
after recommended versions. Identify opportunities 
to increase user engagement by optimizing CTAs 
for social sharing, newsletter sign-ups, or content 
downloads, as well as placement, design, and 
messaging of your calls-to-action.
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24. Refresh and upscale existing content

Often, simply updating and refreshing existing 
content can enhance user engagement and boost 
its potential to rank higher. In this set of prompts, we 
are asking GPT to recommend updates to a single 
piece of content. 

SAMPLE PROMPT

Identify outdated information or trends and 
recommend updates to keep your content current and 
relevant. Identify sections or elements in the article that 
can be reorganized or revised to enhance its overall 
flow, readability, and alignment with user intent. Offer 
ideas to reorganize content sections to improve flow, 
readability, or better align with user intent. 

REFINEMENT PROMPT 

Evaluate whether our content effectively addresses our 
target audience’s pain points.
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Email Campaigns

ChatGPT can be a huge time-saver for producing emails for a marketing campaign.



25. Email Campaign

SAMPLE PROMPT

I’m a bank and I want to alert our customers to the risks 
in ecommerce when making purchases online.  Write a 
3-part email campaign that explores the risks and how 
they can protect themselves.  Our audience includes a 
broad range of ages and technical capabilities.  Some 
will be better than others at spotting fraud and the 
older population will be very susceptible to fraud.  Talk 
about phishing scams, public wi-fi risks, and monitoring 
your account for fraud, among other things. Write these 
emails in bullet point format using bold for headings. 
Write with variable sentence length. Include an email 
subject line.
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Social Posts
Following are some examples of how you’d prompt ChatGPT to quickly create social media posts. 



26. LinkedIn

SAMPLE PROMPT

Create multiple social posts for LinkedIn on this topic:  
Conversational banking using ai, targeting chief 
technology officers of financial institutions and fintechs, 
the benefit is that this improves the customer journey, 
faster response times and reduces costs for financial 
institutions.
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27. Twitter

SAMPLE PROMPT

Write 10 tweets promoting the new hiker’s SOS tool, 
PeakProtector. We are taking our SOS device to the top 
5 mountains starting on our Everest Base Camp Trek, 
then on to Nepal. After, we’ll be going to Chile.

Some points to remember:
• The more context you give ChatGPT the better 

your tweets will be.  
• You can also provide it with information and ask 

it to turn it into a tweet.
• And of course, you can then translate tweets into 

different languages.
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Video Scripts

Try asking ChatGPT to get you started with a video script. 
Notice how we suggest addressing product details, tone, and the target audience.



28. 90 sec video script

SAMPLE PROMPT

Write a script for a 90-second video introducing a 
new product called TrailGuard Pro. This product is for 
backcountry hikers who want a reliable SOS device 
in the event of an emergency. The device features 
include; safety, lightweight, reliability, durability, two-
way communication. The tone should be confident and 
friendly with the goal of getting people to link through 
and buy the product.  The audience includes a wide 
range of ages but will appeal to the affluent buyer and 
hikers who do long-distance treks.
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Press Releases

ChatGPT can create a first draft of your next press release in minutes.



29. Launch Press Release

SAMPLE PROMPT

Write a press release announcing the launch of 
ToTheWeb’s ChatGPT training for Marketing teams. 
The release date: April 5, 2023 from Vancouver, 
Canada. Describe how training your marketing staff will 
provide huge productivity gains that will easily recoup 
the cost of testing.  Craft a strong opening paragraph 
that clearly and succinctly communicates the who, 
what, when, where, and why of the news. Describe 
how training your marketing staff will provide huge 
productivity gains that will easily recoup the cost of 
testing.   Include this quote: “Our group training session 
with ToTheWeb was eye-opening. Everyone went away 
with specific ideas regarding how they’ll apply ChatGPT 
to accelerate their workflows. Sheri Chin, CMO. Give a 
brief description of who ToTheWeb is. Tel: 604.90.7486.
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Product Launches

If your job responsibilities include planning and executing new product launches, your bound to love how 
ChatGPT can act as your partner and assist you in crafting a blueprint for the multi-stepped project.

1. NEW PRODUCT  
 CREATIVE BRIEF

2. PRODUCT  
 NAMING

3. SALES PITCH  
 AND KEY MESSAGES

4. MARKETING  
 CHANNELS

5. BEST MARKETING  
 CHANNEL

6. KPIS AND  
 MEASUREMENT

7. PROBABILITY TESTING  
 FOR PRODUCT SUCCESS

8. LAUNCH TIMELINE  
 AND BUDGET

9. PRICING 10. TIMELINE
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30. New product creative brief

SAMPLE PROMPT

Write a creative brief about a new product that hikers 
will use to signal for help when in distress and need to 
be rescued.  It’s a hiking SOS device.   Write a product 
overview and include the key features. Our target 
audience includes a broad range of ages but this is a 
high-end product and will appeal to the more affluent 
buyer who is concerned about safety in the mountains.
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31. Product naming

SAMPLE PROMPT

Suggest 20 names for our new product. They should 
be descriptive and punchy at the same time. Product 
names should be no longer than 2 words but you can 
join two words together.
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32. Sales pitch and key messages

SAMPLE PROMPT

Compose a concise, impactful sales pitch using brief 
sentences. Target an audience of well-informed, 
adventurous outdoor enthusiasts who enjoy 
challenging their limits. 
 
Include the key messages that the launch campaign 
should communicate to the target audience. Write in 
short, bursty sentences.
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33. Marketing channels

SAMPLE PROMPT

Now, prepare a list in a table format of the most 
important marketing channels and tactics that we 
should use to reach the target audience, such as social 
media, email marketing, or influencer partnerships.
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REFINEMENT PROMPT

… Be specific.  Can you be more creative in the types 
of marketing channels we should use? All of these are 
standard.
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34. Best marketing channel

SAMPLE PROMPT

I have $100,000 to spend on advertising to promote a 
new hiking SOS device. The audience is affluent hikers 
who go into the backcountry and want to communicate 
in an emergency.  My first option is to spend it on 
Google ads and to drive visitors to a purchase page. 
Bounce rates are high and buying ads is expensive.  
My second option is to launch a major social media 
campaign where I engage with influencers to promote 
the product. This takes much more time and resources 
than a Paid Google Ad campaign. The third option 
is to go to an expensive tradeshow where I will meet 
resellers.  The trick here is to get these resellers to pick 
up the Hiking SOS device at a price where I can make a 
profit. What is the best option for my $100,000 budget?
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35. KPIs and measurement

SAMPLE PROMPT

List the most relevant metrics we should use to measure 
the success of the launch campaign. This will include 
things like sales numbers, website traffic and social 
media engagement. Provide the KPIs and be specific 
about what they should be. When you say website 
conversion rate, give us a range. Include awareness, 
acquisition, retention and advocacy.
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36. Probability testing for product success

Now, we’ll ask ChatGPT to help us design a survey. 
For this example, we’re running a marketing 
campaign for our new product and want to estimate 
its potential success by conducting a survey among 
a random sample of 1,000 potential customers. 

SAMPLE PROMPT

For this new product, a hiker’s SOS device I want to 
evaluate the expected success of this product by 
running a survey to a sample of 1,000 people to 
determine the probability of success. Design the survey 
and tell me how to score the probability of success.
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SAMPLE PROMPT

For this new product, a hiker’s SOS device I want to 
evaluate the expected success of this product by 
running a survey to a sample of 1,000 people to 
determine the probability of success. Design the survey 
and tell me how to score the probability of success.
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37. Launch timeline and budget

SAMPLE PROMPT

Now, we will launch this new product in the US and 
Canada in September 2023 before expanding to 
Europe in the spring of 2024. Our launch budget is 
$1,000,000.  Design a budget for all the parts of the 
product launch. Insert a detailed budget that outlines 
the costs associated with the launch campaign 
including key milestones and deadlines.  Include the 
number of days for each category and subcategory. 
Present in a table format. Include as much detail as 
possible.  
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SAMPLE PROMPT 

Now, we will launch this new product in the US and 
Canada in September 2023 before expanding to 
Europe in the spring of 2024. Our launch budget is 
$1,000,000.  Design a budget for all the parts of the 
product launch. Insert a detailed budget that outlines 
the costs associated with the launch campaign 
including key milestones and deadlines.  Include the 
number of days for each category and subcategory. 
Present in a table format. Include as much detail as 
possible.  
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38. Pricing 

SAMPLE PROMPT

We want to recover our initial investment in 3 years, 
suggest a price point for the product including sales 
targets.
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FOLLOW UP PROMPT

If we didn’t need to recover our costs in 3 years and we 
wanted to be competitive with other products in the 
market, what should our price point be?
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39. Timeline

SAMPLE PROMPT

Design a launch timeline in a table format including all 
deliverables, including key milestones and deadlines 
and who is to take charge of each initiative. Show the 
number of days for each.  Add 3 buffer days each 
month. Include a column that shows the remaining 
budget at each point in the timeline.
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ChatGPT Plugins
Paying ChatGPT customers, that is, those who subscribe to ChatGPT Plus (GPT-4), can 
now tap into a fast-growing universe of plugins to unlock a vast range of use cases. 
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Note that plugins and extensions are not the same:
• ChatGPT plugins are invoked via ChatGPT Plus.
• ChatGPT extensions are added to browsers and 

software platform interfaces. 

Help yourself at the ChatGPT store 

At the ChatGPT store, you’ll find the plugins are free 
and instantly installed. However, the new offering is 
far from perfect.  
• Navigation is a challenge. The plugin 

marketplace is already immense and growing 
fast. Plugins aren’t organized well, but you will 
find search functionality. 

• They’re not well vetted. Our testing revealed 
many plugins are poorly described and often 
don’t function as expected. The store also 
includes “unverified” plugins.

• Only three at a time. You can work with 
whatever number of plugins you like, but 
only three can be active at any given time. 
Reactivating an inactive plugin requires several 
steps.  
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You may need to prompt plugins

Although you activate a plugin for a reason, it may 
or may not be automatically called into action when 
chatting with ChatGPT. You may need to instruct 
ChatGPT to use a plugin via your prompt.

To quickly activate an installed plugin, start your 
prompt with a slash, the word “start” and the name of 
your plugin. Example:   /start askyourpdf

Getting started with plugins 

Here are some tips for getting started with plugins and achieving 
what you aim to:
• Subscribe. Get a paid subscription to get started. 

Subscriptions are now $20/month and you can cancel 
anytime. 

• Think about your tasks. Identify five repetitive tasks you 
perform and go plugin shopping to help apply AI to 
accelerate them.

• Experiment. Try multiple plugins for the same application. 
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FAQs about ChatGPT
To round-out your guide to using ChatGPT for marketing, 

I’ll answer some of the most common questions new users ask me.
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Can I use output from ChatGPT for 
commercial applications?  

Yes, you own the output you create with ChatGPT. 
You’re welcome to reprint, sell, and merchandise 
freely—regardless of whether the output was 
generated through a free or paid plan. Keep in 
mind, however, that subject to OpenAI’s content 
policy and terms, you are responsible for ensuring 
the content does not infringe on any third-party 
rights.

March 2023 Update from U.S. Trademark office
“... copyright can protect only material that is the 
product of human creativity.”
Source

Will ChatGPT deliver plagiarized results?

Developers at OpenAI state that the tool is 
completely free of intentional plagiarism. ChatGPT 
can analyze text and produce original responses; 
however mistakes can happen, and the content 
it generates may appear similar to other sources. 
As a user, it is important to remember you are 
responsible for using the tool ethically.

Are my interactions with ChatGPT private? 

By default, they are not. They aren’t published for 
consumption, but interactions may be used by 
OpenAI. However, you can opt to disable chat 
history, which ensures your content will not be used 
to train or enhance ChatGPT’s model. To protect 
your privacy, don’t put anything confidential, 
proprietary or personal into ChatGPT. 

Does ChatGPT know all? 

ChatGPT was trained on billions of words from 
various forms of written content. But note: so far, it’s 
been trained only on data up to September 2021. It 
currently is unable to access databases, the internet, 
or real-time information. ChatGPT generates 
responses based on patterns and structures it 
has learned, but doesn’t “know” or “remember” 
information the way humans do. 

Is ChatGPT a reliable source of factual 
information?

You should not consider ChatGPT a reliable source 
of factual information. While it utilizes machine 
learning models in an effort to provide accurate 
information, it may still contain inaccuracies. Always 
fact-check ChatGPT output before publishing or 
using the information for important purposes. 
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Does ChatGPT cite its sources? 

It does not. Some generative AI platforms now 
attempt to, but they are often unreliable. You can 
expect to land on Error 404 pages. 

Is it against Google search guidelines to 
publish AI content?

The use of AI or automation is not against Google’s 
guidelines. As always, Google maintains its search 
results focus on content quality—not how it’s 
produced. Using AI to purposely generate content 
to manipulate rankings can lead to penalties.

Will ChatGPT replace me?

Most experts agree AI will threaten some jobs, 
particularly white-collar ones. However, few are 
willing to say human writers are replaceable with 
tools such as ChatGPT. 

In a LinkedIn post from May 2023, Paul Roetzer, 
founder & CEO, Marketing AI Institute, offered the 
following opinions: 

• AI won’t replace writers, but writers who use AI 
will replace writers who don’t. (Or, at least they 
will have the greatest chance of surviving and 
thriving in the coming years.)

• Human creativity remains unique. Our creativity 
comes from the sum of our experiences, 
knowledge, senses, emotions, consciousness 
and imagination.

• Authentic human content will take on far 
greater value for individuals and brands as AI-
generated content floods the web. 

What do I need to know about ChatGPT 
extensions and plugins?

ChatGPT extensions are browser extensions that 
provide additional functionality to make ChatGPT 
more useful and convenient. Extensions can add 
various features, such as the ability to access 
ChatGPT from the browser toolbar, summarize text 
or videos, generate responses to tweets, and more.  

You’ll find ChatGPT extensions on the Chrome Web 
Store or your preferred browser’s extension or 
plugin marketplace. 

ChatGPT plugins are another type of tool that 
expands the platform’s functionality and can unlock 
a vast range of possible use cases. Imagine a 
plugin for checking the news; a plugin for booking 
flights; or a plugin for retrieving information from a 
proprietary database. 
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Unlike extensions, ChatGPT plugins are software 
components that are integrated directly into the 
ChatGPT AI system to interact with external data 
sources and services to provide better responses. 
Note that as of this publication date, they are 
available only to Plus (paid) users.

Do I need to write my own prompts?

You don’t. Ready-made ChatGPT prompts—some 
paid, some free—can be found on OpenAI’s GPT-3 
Playground and many other websites. 

Above all, we recommend reviewing the lessons 
from this guide and experimenting with some of the 
many useful prompts we’ve offered. 

You can easily modify the prompts offered here for 
marketing use cases to meet your needs. And, my 
hope is you’ve learned a lot about prompt writing 
and refinement (a.k.a. “prompt engineering”), 
so the amazing power of ChatGPT’s generative 
AI helps make you an increasingly efficient and 
effective marketer. 
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Customized ChatGPT 
Training Aligned with Your 
Marketing Goals

LEARN MORE

https://totheweb.com/services/custom-chatgpt-training-for-b2b-marketing-teams/
https://totheweb.com
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