10 Minute

A great design is not just how
it looks. It's how it works.




Agenda

10-Minute Makeover Website Clinic

‘ Everyone is a Prospect Tonight
‘ Three Quick Wins
‘ Four Make-Overs

‘ Submit your Site for Comment



Keep Prospects On-Site

How Can You Generate
More Sales Leads”?

3 Easy Steps

1. Drive prospects fo your site
2. Keep them there
3. Convert to customers

totheweb.com 3



Quick Win #




Homepage Bounce Rate

BIg change starts
on tThe homepage

It generates the highest clicks
compared to any other page.

Where do Buyers go affer
the 15" click?

totheweb.com 5



S your
homepage
A bouncer?

The
percenfage of
single-page visits 1o
the homepage.




Homepage Bounce Rate

Bounce rate
p rO b ‘ e m Enters sife on homepage Eniessie ol

other pages

A homepage with

q bounce rate Novigs(’;zse’ro 2 Abandons site
higher than 50% -

needs work.

A
| |
fotheweb.com ‘




What's getting clicks?

Google Analytics will not
visualize this dafa but heaf
mapping will.




Homepage Bounce Rate

Heat Mapping

Reveals what's clicked.
Use itl

Crazy Egg Heat Maps

fotheweb.com ‘




Quick Win #
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People
from the
homepage.




Drive Visitors o Products Pages

P O d U CTS V| S WS e

B2B MARKETERS 2 A
USETO DRIVE LEADS]_;.}?#A

= More Leads

Prospects need to learn abouf
your products first before they
will request a demo or fill out @

contact us page.

fotheweb.com ‘



Drive Visitors to Products Pages

ProducTts Real-
World Case Study

1000000 - 40%
750000
500000 -+ 30%
250000
0 20%
2012 2013 2014 2015 2016
mm Products Related Pages Views mm All Site Page Views —As a % of all Page Views

fotheweb.com




Drive Visitors fo Products Pages

Products
Placement

NNGroup’s research indicates that
visitors spend about 80% of their fime
"above the fold”.

This Is where Products content should be.

totheweb.com 14



SOURCE

Drive Visitors to Products Pages NN/g

B2B Screen Resolutions

1024 x 768 pixels or higher.

16

ABOVE THE FOLD

% of Viewing Time

BELOW THE FOLD

0
100 200 300 400 500 600 700 800 900 1000 1100 1200 1300 1400 1500 1600 1700 1800 1900 2000+
= Pixels from the Top fotheweb.com ‘




read about 28%
of the text

NN/g



Drive Visitors o Products Pages

User Experience
Optimization

« Improve high-value pages and
conversion paths

« Experiment with new offers

« Test - find what works - repeat.




Quick Win #




Everything comes
down

your prospects type herel Q



Use your company’s
on the
homepage - In HIML Text

Include the primary keyword as a

along with ifs
modifiers and related synonyms in
®



Improving Organic Search Engine Visibility

The Right Way to
Add KGYWOrdS Use Google’s free

Keyword Planner

to identify the

Include Keywords in HTMIL fext ... best keywords for
opftimization.

« Within the fitle and the meta description
 |In hyperlinks pointing fo the homepage
« Page fitles, subheadings in Call-to-Action links

fotheweb.com ‘



ENCORE.Orq

10X Your Content
Reach

e ] » bt : T PreQuelifiedMates
Digital PR " iy =

Our breakihvough platterm effsrtiessly
Teverages the power of your netwerk to
Inseigate viralicy

Content & L ? & :
Marketing £ Welcome to the

“Tell your organization's story. Be a thought
leader. Reach your target audience. Contact us.
today.

Find out more.

ot s et

PreQM

You’ve come to the right place.

10X Reach Through Trusted

Networks What we can do for you:
How? V ’
ok We rafse your ting including persuasive
;
Membership
‘What people say: ATEST BLOC

Effortiessly Build Reputation

The right content — and how o gel it

Application!

A [ (T N O
i o il B : Use buttons or swipe side to side

START

oo iesigeees

erstand Your Pr
Understand Your Prospects troducing the Content M

- (T CECTN G O

Why You Shouid lnvest in

ergreon Content

L O T Gy - T Oce
MORE

A\
RUANM A

EISNER
FOUNDATION




acvflinie £ ENCORE.Org

e

Make aninpact - PreQuelifiedMates

tony

Join for $999 for 18 months

Featured Encore Fellowships

Hg@ ;ﬂ Membership

' Application

Speeches and Ghast Email Marketing Video Srpts
Wrtiog

Your professional executive
search firm for eligible
men and women.

What people say about us

Digital Marketing

Talking about Encore @ PRIVACY FEEDBACK
Powered by TRUSTe

START

3 Fellowships in the Media




Make-Over #1 - Content Marketing Place

Content
Marketing
Place

Laurie Kretchmar

Digital PR
Content
Marketing

Tell your organization's story. Be a thought
leader. Reach your target audience. Contact us

Find out more

fotheweb.com
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Make-Over #1 - Content Marketing Place

2nd Click
Still searching.

Google calls this “an unsatisfying
amount of content”. [t may result
IN the page being classified as
“low quality” in Google’s index.

fotheweb.com ‘




Make-Over #1 - Content Marketing Place

ContentMarketingPlace

CONTACT U!
HOME ABOUT US DIGITAL PR CONTENT MARKETING CLIENTS BLOGS HIRE US
CATEGORY ARCHIVES: CONTENT MARKETING
nt — and how to get
it

L

THE RIGHT CONTENT — AND HOW TO CGET IT

I Place seal of approval for great
content
All content is not created equal.
We're not talking about the literary merit of a piece of content. Our generaliza & -
u I C O E ; tion has nothing to do with such matters as proper grammar, correct spelling or CATEGORIES
punctuation. It has little to do with whether an article makes the grade as “good Blog

writing.” All of those things seem like they should be fundamental, but there are a Case Studies

few bridges to cross before we even get to those criteria.

Content Marketing
Content Strategy

frst,
PR e : s SEO
¢ o - Social Media
L3 & 24 tion of
it s ) dokich Speech Writing
e i Testimonial Client
x . Gk
e ¥ /%
¢ and,

One page = mulfiple URLS.
/right-content-get/
/category/conftent-marketfing/
/category/content-strategy/
/category/seo/
/category/social-media/

koL~

fotheweb.com




Make-Over #1 - Content Marketing Place

| | I GO gle site:contentmarketingplace.com $ Q
O C ke d - All Images News Shopping Maps More Settings Tools

33 results (0.64 seconds)

Google promotion

Try Google Search Console

www.google.com/webmasters/

- Do you own contentmarketingplace.com? Get indexing and ranking data from Google.
) COHTOCT hOSTlng Company for help AKRATVEBRE P75 Xy LA 66em S VRUY B BILT-w...

www.contentmarketingplace.com/about - Translate this page
CESEBEIBROAKRT VE RE Y758 by X 66cm:5-0430-0303725! S+ 70O

° Chgnge FTP, hos-l-lng OCCOUHT & ISEBELRY MBI, BCHBBRTHRIY M6l AXKTTUERR ...

Content Marketing Place

O d m i n p O SSWO rd S www.contentmarketingplace.com/ v

Content Marketing Place.

P54 [XKi&4E2E] PC-300 K74 57« 13y b (H k—) 1500\ 3850600 ...

www.contentmarketingplace.com/category/spain - Translate this page

« Ensure ALL plugins are from reliable BRI, A7 71 337 3V~ Ko 7 —+CAARORT 17«33y FYU-X. B

FRVEEAOEMBEN DT TETETHITT. X—FUITHWBI17 ...

sources (developers can leave back- F (£L8) FrYNR -k ASBE Y52 kLY X 2week 30 ...
www.contentmarketingplace.com/auto-shows/ - Translate this page
doors for mC]|WCIre) PUl— kY1 £l WebH A FBTOTLTR—F 427 - UH—FOLSORRET V4 —

. Y- [BCHERCEUKIB-8OVNHF -7« VTR RAIVE .

fotheweb.com




*Eontenlhﬁaxketmg:m OURSEIVKES  ABOUTUS  CUNTS  MOG iRt U

Qutsource Your PR and Content Marketing

Reach your target audience

Digital Marketing for Start-Ups For High-Grawth Comparées Flexible PR & Content Package
Raine your company’s profile with your tacget Work with experienced journalist to plan & We suppert big brands By providing ongoleg
Butience wEh Dersuative biogs., Case studes. content and social media strategy to postion Creation for white papery, Case studies,
tweets, social mecia ports, and emats. your company 25 an suthority in your pace. Irdograchics and i depth lang 4orm biog posts.
Content Express Package Become an Authority Now Content Outsourcing

A LA CARTE PR AND CONTENT MARKETING SERVICES

@ Press Releases 0 In-Depth Blog Posts o PR and Media Relations

° Brochures and Infographics o White Papers and Reports Q Socfal Media Management

o mwom o Email Marketing o Video Scripts

What people say about us
When  neeced firs-sate blog posts, | rmmecistety turmed to Camtent Morketiog Noce, They defivered, and theie stefr werk Brought me mew custimers.
Angle Yuan
Managing Oirecto. Mothnasium of Lousretwood and Busfingone. Wiibvoe

Welcome to

s

Make-Over #1
Content Marketing Place

Before and After

ContentMarketingPlace OEmEs

HOME ABOUT US DIGITAL PR CONTENT MARKETING CLIENTS BLOGS HIRE US

Digital PR
Content

Marketing

Tell your organization's story. Be a thought
leader. Reach your target audience. Contact us

You’ve come to the right place.
What we can do for you:
Increase awareness, Interest, leads, and sales.
How?

‘We raise your company's profile with your target audience through strategic content marketing including persuasive
blogs, case studies, white papers, tweets, sacial medla posts, and emails.

fotheweb.com




Make-Over #2 - Advo.Ninja

&l
10X Your Content
: Reach
. Our breakthrough platform effortlessly
leverages the power of your network to
[ | instigate virality
P

Pushpa Ithal, Founder N

10X Reach Through Trusted
Networks

totheweb.com 24



White Text
on Dark
Background

In well-lit areas, black text on a white
background = highest readability.

Reversed-out fext slows reading time.
Light grey text on whife slows reading.




Make-Over #2 - Advo.Ninja

engage employees in social media 3

encourage employees to use social media
employee social media advocacy

getting employees involved in social media

how to ask employees to like your facebook page

how to get employees to like your facebook page Use GOOQ le

Suggest to

companies using social media to engage employees
social media employee engagement strategy

internal social media strategy B p— understand how
Searches related to employee social media advocacy visitors search for
your product.
employee advocacy case study employee advocacy plan
employee advocacy examples why employee advocacy is important
employee advocacy platform employee advocacy linkedin
employee advocacy software employee advocacy in human resource management

GOOQ|€ tfotheweb.com ‘



Make-Over #2 - Advo.Ninjo

Navigation

People can land on any
page of your website.

Pages with no content
or navigation will
INnCrease bounce rafes.




adviiiinja VO O A
00000

EMPOWER EMPLOYEES TO AMPLIFY YOUR BRAND

Launch an Employee Advocacy Platform to;

o Schedule and publish to y | netwi
® Autor newly published

* Personalise your social messaging

* [nstantly see frequently shared content

Reach more people with

your content
50 employees x 2,000 F followers x

x kedin = 50,500

Digital Marketing Contact Us

Make-Over #2 - Advo.Ninja

Reach more people with your content

REQUEST A DEMO.

i

Schedule and Publish Across Facebook,
Twitter and Linkedin

EASY CREATION OF POSTS

Croate rew posts with existing content Bnks. Advo Nnja
fetches tte, images and summary and beautifilly renders it 1o
your advocates’ feeds.

SCHEDULE POSTS TO MAXIMIZE IMPRESSIONS

Schedue posts
active

ihose times when your sudence are most

INCREASE PERSONAL TOUCH

A3a meaningful comy

0 50 that all advocates twoet the same
keyword efforsiessly.

Digital Marketing

&

Make Your Employees and Contacts
Advocates for your Brand
ADDITIONAL PERSONAL TOUCH TO POSTS

Agvocates can
¢ er per
company mes

rice marketers’ comments 10 each post to
touch whie 52l spreading consistent

TAILOR MESSAGING BY CREATING DIFFERENT ADVOCATE
GROUPS

Create muipie advocacy teams — employees, customers and

content each team s sharieg on your beha.

ONECLICK SHARING OR AUTO SHARING

on the fink in the post notif

multiple social metworks. O, ¥

Social Analytics | No More Guessing
About the Best Content
TRACK EVERY GENUINE CLICK

Tracking is key 1o meastre progress and make adjustments.
Track every share and cick on every post of all your
advocates.

TOP PERFORMING POSTS

Repeat similar keywords, style and coment to Gain more
traction with your audience.

TIMELINE OF ALL POSTINGS

Use the timeline view of #ll yo %, shares and views $o

380 how your best storkes perfo

Contact Us




Make-Over #3 - Encore Fellowships

ENCORE.OIG

‘ s ; % b | A ” 7
I\ 1{‘# = N _. \_‘__,_-,.. ﬂl y ~
= f 1"
Encore Fellowshipsi 1 ’hﬂq i ;*‘i
| Mhi‘;‘udw‘-n-ﬁ.ﬂp\)k-umah_-unmium i =1
‘\“ i 4

Deborah Henken

1

-

totheweb.com 33



ENCOREQIG 2 e Performance grade Load time Faster than

443 ms 97 %

Page size Requests Tested from

702.6 kB

35 E= San Jose

Half of all visitors
will leave a
mobile site if it
doesn’t load

Test your site:

fotheweb.com
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Google Results

Write ftitles like ad copy.

Write a better title using

GO g Ie site:encore.org/fellowships/ Y Q

All Images News Shopping Maps More Settings Tools

23 results (0.43 seconds)
Google promation
Try Google Search Console

www.google.com/webmasters/
Do you own encore.orgl/fellowships? Get indexing and ranking data from Google.

Become an Encore Fellow - Encore.org

encore.org/fellowships/fellow/ v

Making the transition to an encore stage of work in the social-purpose sector can be a significant
undertaking. Encore Fellows make significant contributions ...

You visited this page.

Encore Fellowships - Encore.org

encore.org/fellowships/ v

Encore Fellowships bring new sources of talent to organizations solving critical social problems. In paid,
time-limited roles, fellows deliver a high-impact project, ...

HP Encore Fellows Pilot Program - Encore.org

encore.org/fellowships/hp/ v

HP and Encore.org are pleased to announce a new pilot program to help eligible employees® transition
to out of their primary careers by working with a local ...

Silicon Valley Encore Fellows Program - Encore.org
encore.org/fellowships/svef/ v

Encore Fellowships match highly skilled, experienced professionals at the end of their midlife careers
with social purpose organizations where they help ...

About Encore Fellowships - Encore.org

encore.org/fellowships/about/ v

Encore Fellowships are designed to deliver a new source of talent to organizations solving critical social
problems. These paid, time-limited fellowships match ...




ENCORE.OTg PO ——

ENCORE.OIQ o A i S

o ot for the grester gou

<

Bncors Falieships bring new saltoes ofilent 1 crganizatons sali ciioalsocll problems. Iy B tie:
W o, ekows daivera R mGac e  urpose work e deveiop contects an

B ——— Make-Over #3

for those in the second hi

) - Encore Fellowships

Featured Encore Fellowships

Featured Encore Fellowships

Before and After

Encore Fellowships ar

'
1 e
' \ )
o n 1" (4
d '
' ' "
' ¢ t - dess o e e s by e
Encore Fellowships ]
Recognized for Impact 1 1y 1 N
! .
' W
' ' pe
4

Talking about Encore

rcoee Felowships bring new sources of tale rganizations soWing O tical socal problems.

W A

i i b
FOUNDATION Fox Company Befvwerher Educaron Parmers IntH Hamon Resources

Innovative Thinking Experienced Talent The Next Stage

Fellowships in the Media
@ e =X

fotheweb.com




PreQuelifiedMates

Welcome to the

PreQM

New Customer
Regqistration Review

Membership

Application!

Use buttons or swipe side to side
START

totheweb.com 38




Make-Over #4 - PreQM

54% MObi‘e \/iSiTOrS PreQuelifiedMates
How IS The mobile
experience?

Membership

Sign up button does not always
appear on the first screen of mobile.




We would love to see a picture of
your smiling face. Please upload
a recent image.

You may need to rename the file
so that it does not include any
dashes or spaces.

wendy.jpg works, but wendy
good.jpg may not upload, as an

fyi.
UPLOAD YOUR IMAGE
[N  NEXT

BEFORE

PreQueplifiedMates

Upload an Image

The best images are recent and
when you're smiling. Everybody
loves a smile.

upload your image

Upload a high quality photo of yourself,

preferably under 2MB and ensure the
file name has no spaces, e.g.,

myphoto.jpg

=1 nExT

AFTER

Make-Over #4 - PreQM

Before and After

fotheweb.com




What can stfand In
the way of visitors
signing up?

secure and use

unfamiliar URL.



Make-Over #4 - PreQM

Privacy & Security
Message

COMMUNICATION AND PRIVACY

You acknowledge and agree that PreQM may send
messages o your email addresses, text messages,
and/or call you at your mobile phone, work phone or
home phone to notify you of prospective candidate
martches, changes to the Service, or special offers.

Compare to
eHarmony'’s

Statement.

fotheweb.com ‘



Social
Media and

User Everything leads

Generated :
e TO your website,

Direct
Marketing

Keep & Convert

Advertfising B
uyers

Search
Engine
Marketing

Webinars
and
Events

fotheweb.com ‘



JAN
Adobe @ Polycom

Convert your @
VISITOrS

We work with B2B companies with lead
generation challenges. Our search programs
drive visitors to your site - but we don’t stop there




Free B2B Tools + Articles

Tap info B2B
Resources @

B2B Learning Center | Blog

Gui

des

W

fotheweb.com
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Free

* Google Products: Keyword Planner, Search Console,
¢ ), Google Trends, Google Instant

* Word Clouds: TagCrowd.com / Wordle.neft
VisualThesaurus.co

* Working with Words: Thesaurus and Synonyms Libraries

totheweb.com 45



Opftimizing Content with Keywords

SEO: Where
to Start

1. Prioritize content starting in
the Products areaq.

2. Your godl is.to improve the
level of engagement and
INnferest In these pages.

SEO Popularity

Page Content

cccccc

Download Template

fotheweb.com ‘




Free B2B Tools + Articles

SEO

Simple Data-Driven Strategies to Fast-Track Lead Generation

« https://totheweb.com/blog/2015/10/simple-data-driven-strategies-fast-
tfrack-lead-generation/

SEO Content Template (Word Doc)

« https.//fTotheweb.com/learning_center/sample-confent-document/

Search Engine Spider Simulator (Tool)

« https://totheweb.com/learning_center/tools-search-engine-simulator/

fotheweb.com ‘




Free B2B Tools + Articles

Optimizing PDFs

Test Title and Meta Descriptions for PDFs (Tool)

https://totheweb.com/learning_center/tool-test-google-title-meta-description-lengths/
SEQO Best Practices for Optimizing PDF Files (Blog Post)
« https://totheweb.com/blog/2013/07 /seo-best-practices-for-optimizing-pdf-files/
Every PDF Deserves a Great Title (PDF)
« https://tfotheweb.com/pdfs/ToTheWeb-Every-PDF-Deserves-a-Great-Title.pdf

fotheweb.com ‘




to the web

Test A Web Page Title & Meta Description
Visibility in Google.Search Results . *
Generate a Preview of your Current Page:
Enter Page URL 1

Test Your Proposed Title and Meta Description (Updated May 2016)

Best Practices Guide
Search Optimization

Page Title

Titles truncated after approx. S80 pixels
0 pixels of 580 pixels

) POF Title

Measure Your Tags

totheweb.com 50



Free B2B Tools + Articles

Blog Content

BuzzSumo: Find Highly-Shared Content Topics (Tool)

e Nhttp://buzzsumo.com/

Create Compelling Blog Titles (Tool)

« http://tweakyourbiz.com/tools/fifle-generator/index.php

Blog Activity Spreadsheet (Google Drive Sheet)
« https://goo.gl/IdHAC

fotheweb.com ‘




Free B2B Tools + Articles

Lead Generation

Turn Clicks Info Customers — Start af the Homepage

« https://totheweb.com/learning_center/improve-lead-generation

Establish Welbsite Relaunch Goals That You Can Measure
« https://totheweb.com/learning_center/defining-goals-for-lead-generation/
The Power of Online Tools to Drive Targeted Traffic Year-Over-Year

« https://totheweb.com/blog/2016/01 /b2b-lead-generation-the-power-of-online-
tools-to-drive-targeted-web-traffic-year-over-year/
tfotheweb.com ‘




Questions?
RB@ToTheWeb.com

650.627.8800

S your welbsite

IT should bel



