to the web

Search Optimization and Pay-Per-Click

SITUATION

Meru wanted to dominate the market for products
using a new wi-fi standard.

SOLUTION

We launched an extensive search, display, video and
retargeting ad campaign to build awareness and
position Meru as the leader in this new technology
standard.

Pay-Per-Click Results

5949/ Inquiries Quarter-Over-Quarter

71%  Decrease in Cost Per Form Completion
1279% Increase in Monthly Phone Calls to Sales

869%  Increase in Monthly Video Views.

Search Engine Optimization Results

We tackled the important challenge of improving
search ranking and click-through rate (CTR) from
organic search.

« The primary keyword for the new technology
standard was the top producing non-brand
keyword for Meru Google organic search.

« Meru’s site ranked 3rd in Google for the new
wi-fi standard name.

Unstoppable mobility
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“Meru hired ToTheWeb to manage our SEO
and paid search advertising programs.
Their SEO team worked relentlessly to help
us achieve higher rankings in search
engines and their work paid off many times
over driving more visitors to our corporate
site and generating more leads.

Their search engine marketing team
created successful campaigns that
delivered more leads for half the cost than
in prior years. Their expertise and support
in all aspects of paid search was invaluable
to our marketing efforts.”
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