
SITUATION
Ensighten wanted to drive more leads from its paid 

advertising campaigns.  

SOLUTION
Phase One:  We recommended the landing page 

be redesigned and its e�ectiveness then tested 

against the current landing page. Ensighten’s 

internal design team tackled the important landing 

page redesign. 

Phase Two:  ToTheWeb ran A/B tests on both the 

old and new pages. 

Both landing pages were running high-value assets 

from Forrester and Gartner. Side-by-side A/B 

testing is important because it eliminates variables 

such as seasonality.

The content and o�ers did not change between 

the two versions. Redesign alone led to remarkable 

results.

RESULTS 
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higher conversion rate 

more conversions 

reduction in ad spend
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“The PPC campaigns were driving solid leads. We 
knew the conversion rate improvement would come 
from landing page improvements.”

Tim Peacock
Director of Digital Marketing

Case Study
Savvy Landing Page Redesign 
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WHAT WORKED   

•  Cleaner visuals 

•  Enhanced treatment of logos of stellar clients to draw the visitor’s eye and add credibility

•  Room for multiple o�ers on the landing page 

•  More vivid colors 

•  Simpli�ed registration
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The PPC campaigns were driving solid leads. We knew the conversion rate 

improvement would come from landing page improvements.
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