your best sales Tool?

to the web



Leads

How Can You Generate
More Sales Leads?

3 Easy Steps

1. Drive prospects to your site
2. Keep them there

3. Convert to customers



Infroducing

Keyword
Research

Techniques for Infelligent -y 000

Keyword Use to Increase your
Search Engine Opporftunity




Everything comes
down

your prospects type herel Q



Improving Organic Search Engine Visibility

What we're up
against...

Over one billion welbsites. 60 ftrillion
pages. And growing every day.



Improving Organic Search Engine Visibility

Whart you
do onyour (#)
wepsite

The acfivity you
generafte on other
welsites

and

the authority that
generates.



Improving Organic Search Engine Visibility

Create content for
oeople who use
sedarch engines

If search engines can’t find you -
people won't either!

Appeal to both.



Improving Organic Search Engine Visibility

What factors
affect your search
ranking”?



Improving Search Engine Visibility

Three factors have a 3
dynamic relationship Off P.oge Cﬁmpef’ri;r%ve-
that varies depending e fesi'/vc\’/or de

on the keyword.

2. Keywords the page is optimized
for, page content theme, link
text, site architecture and 2

engagement (bounce rate). on P Fact
n Page Factors

3. Quantity of links pointing to your site

and social signals such as authorship
& viewership.
tothewelb.com



Improving Organic Search Engine Visibility

>74%

of clicks occur in Organic
LisTings.

AS you work to improve
rankings, PPC is offen the only
choice to rank for highly
competitive phrases.




Improving Organic Search Engine Visibility

. 15t page Click-Through-
. Ratfes in Google

(&)}

15

AdLO

10

1% CTR

1 3 5 7 9

EXACT POSITION
Tool: https://www.advancedwebranking.com/ctrstudy/# totheweb.com a



Search engine
optimization (SEO) is the
science of

TNaTt a wep page
receives for a keyword



Improving Organic Search Engine Visibility

INn 201/, much harder
to iInfluence ranking

In the early days of SEO, Google
would defermine a page’s fopic
by idenftifying the keywords on
the page.

13



Improving Organic Search Engine Visibility

INn 201/, much harder
to iInfluence ranking

Now Google defermines the
relationship between words and
phrases to better understand
what a web page Is about so it
can Mmap results to user infent.

14



Improving Organic Search Engine Visibility

Before

How do | rank for this keyword?

Now

How best do | answer my prospect’s question?

15



Semantic Search Example

My Search Query:
Who Is The richest
oerson In the
world?



Semantic Search Example

Google understood that “richest
person in the world”, was very similar to

these results - even if my exact search Bill Gates
query wasn’t used on the pages. W

Go g|e Who is the richest person in the world

About 1,020,000 results (1.26 seconds)

Amancio Ortega

* Richest people on earth

Bill Gates Is Once Again the Richest Person in the World ...
time.com/money/4194163/vill-gates-richest-person-on-earth-2016/ Time -

* Worlds billionaires list

The 50 richest people on earth - Business Insider
www.businessinsider.com/50-richest-people-on-earth-20
z The weaithiest 50 people in the world control a sta

* Richest people on the planet

* World’s 20 richest people

* 11 Youngest billionaires in the world
* Globdal Rich List




Semantic Search Example

Use variations
of primary
keywords and
themes.

Google will understand
that they have the
same meaning.

Before w/ 1 Phrase

AN

paid advertising

paid advertising

paid advertising

— paid advertising —

After w/ Synonyms

ppc

pay-per-click

SEM __

paid ads

AN

paid advertising

18



“fill in the blank”?



Low domain or page authority

Low fopical relevance to queries

Increased keyword competition

Poor user experience from SERPS (bounce rate)
No media spend to drive buzz

Thin content - low value pages, and

Technical search indexing issues
* duplicate content
* old or changed URLs not properly redirected
* site is slow to load or not responsive to mobile devices
* pOOor site structure, etc, efc, etc.




Improving Organic Search Engine Visibility

How Google
|dentifies Low
Quality Content

Everyone is on Google -
we can reach them.,

21



Improving Organic Search Engine Visibility

« There is an unsafisfying
amount of main confent.

* The author does not have
expertise or is Not tfrustworthy
or aufthoritative for the topic.

* The quality of the body
confent is low.

« Secondary content is
distracting or unhelpful, and

« The welbsite has a negative
reputation.,

High-
Value
Content

Domain
Authority

fotheweb.com @



Great content
creates more liNnks /0

More links
opportunifies.

23



Links

External [inks [y
reflect the — O
importance of /

a web page O ¥

24



Your site’s ranking
potential is greatly
impacted by the

pointing to
your webpsite

25



Success comes from
using the same
keywords your
ouyers use

26



Most successful way o

o[t(\Vilgle
from organic search is 1o
credte grear conftent using
The keywords that puyers
ftype iInfo Google



Opfimizing Content with Keywords

Everything In search
marketing begins with
the keywords we use
N content

28
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Opftimizing Content with Keywords

* Your Guide is the result of an
extensive review of industry
Keywords;

* Keywords are selected
0ased on their search
volume and relevance to
your product; and

* The Guide contains detfailed
Implementation insfructions.

KEYWORD RESEARCH GUIDE

to the web Keywords are used in web content to increase your site’s ranking
in the search engines and generate more qualified leads.

» Key Considerations for Intelligent Keyword Use

« Focus on industry-specific keywords. Use synonyms. Add long-tail LISTORDER: Primary keywords
maodifiers to expand search opportunity. are listed in order of their search

B2B LEAD GENERATION
UFFICIENT KEYWORDS FOR ABOUT 25 PAGES OF WEB CON

PRIMARY KEYWORDS LONG-TAIL MODIFIERS BLOG TOPICS & HEADINGS
Combine Primary Keywords with How can lincrease sales leads?
What is lead generation marketing?

How do you improve website lead
generation?

What does a lead prospect funnel




Opfimizing Content with Keywords

Where will you
use your keywords??

Everywhere,

30



All corporate website confent
* Web pages, microsites
Data sheets, white papers, case studies
Blog content, email broadcasts
* Webinar, event content
* Press releases and announcements.

When talking to the press

Social media

3rd-party blogs and in SlideShare

Online forums such as on LinkedIn (groups and profiles)
Corporate messaging document

Video Scripts, Podcasts.




Opftimizing Content with Keywords

Select highly
fargeted keywords
that will form the
theme’ of the
content



Start

considering
the keywords you
want the conftent
TO rank for



Consider searcher’s intent and map your keywords

and content to the questions your visitors are frying to
answer

Use the page’s primary keyword(s) as well as their

Break up confent into easy-tfo-digest, bite-sized
“chunks” - think mobile! (2-3 sentences per para); and

Emphasize keywords by using them in headings, in the

1t paragraph, at the beginning of a sentence, in bold
and in bulleted lists.




Opftimizing Content with Keywords

How will you use
vour keywords?

As a central focus of a page

Titfle Tags and Meta Descriptions

Body Copy, Headings and in <H> Tags
Within File Names

Internal Links To another page on your site
Images Alf text.

35



Opftimizing Content with Keywords

Apply To ecach and
every web page
for higher CTRs
from Google



TITLE TAG: IT MATTERS - SERIOUSLY!

Pick the keyword theme of each page and create unique, accurate
page Titles (shows up in the SERPS);

Use that primary keyword at the beginning of the Title;
Use our Title/Description Counter as a guide; and

Test adding an element to draw the eye: &mdash; - OR long dash -.

META DESCRIPTION FOR WEB PAGES

Create a unigue description that describes the page’s content.
Don’t duplicate from on-page content; and

If the page has two themes; “paid search” and “search visibility“ write,
a sentence for each.




& Why Should |
Care?



Meta Data Google 2 o |

) . ToTheWeb | Drive More Leads from Search Engines!
Title Location hitps://totheweb.com/ ~

’ . N ToTheWeb offers search engine marketing services including web strategy, keyword
Now that you've identified your research, gearch engine optimization and pay-per-click management, with ...

keywords, use them in the most Test Title & Meta Description ... Our Clients
effective way —-in the Title Tag Met@ Description Checker - Test Title Rave Reviews from Our Clients ...

TeS 'I' your _I_i 'I'Ie & S / & Neta Description ... redesign of our SEO strategy ...

ntact Us B2B Resources
<html>

ntact Us. Contact us today. We B2B Search Marketing Resources.
SR hend> Iisten ... Contact Form. Your .. Learn How You Can Generate ...
4 <meta charset="UTF-8">
e G [ <titlesToTheWeb | Drive More Leads from Search Engines! </title>

6 </head>
7 </html>

Description

To see the Title tag text in your browser, right
v L ' | 1 _l_ click and select: View > View Page Source
I S I b I I y Meta Description Location

These snippets are picked up from either the Meta Description Tag, the
body text or a combination of both.

earch Engine Spider Simul... What We Do
Search Engine Spider Simulator. The What We Do. Search engine

1 <!DOCTYPE html>
<head>

USE OUR FREE TOOL

5 </head>
6 </html>

fotheweb.com




Use Our Title
and Meto
Description

to the web WHATWE D

Test A Web Page Title & Meta Description
Visibility in Google.Search Results . *

Use this tool as a guide when creating your Title and Meta descriptions.

The page title that appears in search engines is like an advertisement for the page.

ore

Generate a Preview of your Current Page:

Enter Page URL

Test Your Proposed Title and Meta Description (Updated May 2016)
Page Title

after approx. S80 pixels
xols

) PDF Title

Best Practices Guide
Search Optimization

40



Meta Data

to the Web)

The Title tag is one of the
Most Imporfant on-page p——
signals you can send o ”‘*"

Test A Web Page Title & Meta Description
Visibility in Google.Search Results . *

Use this tool as a guide when creating your Title and Meta descriptions.

Make it Count!

https://totheweb.com/learning center/tool-test-google-title-meta-description-lengths
fotheweb.com



Opfimizing Content with Keywords

How TO
Start

Jse our SEO Content Template
Download our template to simplify
the SEO implementation process.

42



Opftimizing Content with Keywords

Where to
Start

1. Prioritize content starting in
the Products areaq.

2. Your godl is.to improve the
level of engagement and
INnferest In these pages.

We focus on strategies that will improve the quality of backlinks to your site, which
for success in ranking high in search engines.

(Sub head) Inbound links: You need to earn authority

For decades, SEO shops have offered 3 service often called “link bullding”We don't.
Given the ) of search i link building is an

fotheweb.com Q




Raising the
Bar

Learn how to give PDFs an
extra boost To generate more
downloads off-site.

44



Search Optimizing the PDF

Everyone forgets fo optimize their PDFs

[POFI Creating Campaign Tracking URLs - ToTheWeb
https://totheweb.com/pdfs/Campaign-Tracking-URL-Best-Practices-Guide.f

Go gle site:http://'www.kimley-horn.com filetype:pdf

All mages News Shopping Maps More Settings Tools

Nov 6, 2015 - PDFs: Campaign tracking URLs cannot be used for links to PDF dc
PDF doesn't contain analytics tracking code and ...

">l presentation - Kimley-Horn
www.kimley-horn.com/projects/Nevadal TRP/images/pdfs/NV_Presentation.pdf

[POFIB2B Keyword Research Guide (PDF) - ToTheWeb
https://totheweb.com/pdfs/ToTheWeb-Keyword-Optimization-Guide.pdf v

Include the most important Title content within the first 60 characters. PDF. Titles
about 55 characters including spaces. * Visible length in the ...

"l presentation - Performance Measurement - Kimley-Horn
www.kimley-horn.com/projects/.../pdfs/South_NV_PerfMeasPresentation_10-07-09.pdf

Pl Kimley-Horn Office Locations
www.kimley-horn.com/communication/kimleyhornwebsite/alps_brochure.pdf v

PPFl Every PDF Deserves a Great Title - ToTheWeb
https://totheweb.com/pdfs/ToTheWeb-Every-PDF-Deserves-a-Great-Title.pt

C (110 MPoridrnt O O[] O encourgge d

Pl team members - Kimley-Horn
www.kimley-horn.com/communication/.../Dec_2015_new_hire_announcements.pdf

fotheweb.com




Search Optimizing the PDF

Why Does It Matter?
PDF On-Site vs
Off-Site Activity

PDF engagement is one method of
tfracking a micro-conversion.

46



Search Optimizing the PDF

@8 Ciicks on PDFs in Google B On-Site PDFs Downloads

2015 Jul-Dec 2016 Jan-Jun
fothewelb.com




Search Optimizing the PDF

Why might this
happen? s Google
Biased to PDFs?

PDFs are content-rich documents
that generally confain in-depth
confent on a fopic.

48



Search Optimizing the PDF

WHATWEDO ¥  OURCUENTS v ABOUTUS v B28 MARKETING ¥  OURBLOG

KEYWORD RESEARCH GUIDE
.to & Keywords are used in web content to increase your site’s ranking

in the search engines and generate more qualified leads.

Your key to SEO success:

IMPORTANT “TAGGING"” TACTICS FOR SEO THE FOUNDATION OF
Strategic keyword use SEARCH ENGINE
Your websia team, writers, s6cial madia team all need a keyword reference guide P> TITLETAGS OPTIMIZATION (SEO)
featuring cleae directives for optimizing every piece of content or success with search « Title tags —though they might be invisible on the web
This i the Key 10 effective SEO programs that boost your Site’s ranking in organic page, every page should have a well-written, unique Title Test your Page Title Length
search results. We'll conduct thorough keyword research to determine the terms and & A
Pheases most ikely o ba used in search angines by prospective cUstomars and use tha tag. Itis animportant way to tell Google and searchers what
FESUS 10 revise the content throughout Your site. the page is about. And it's the major contributor to higher P Click Here to Run Test

lick-thi h-rates fi h i Its SERP).
The keyword research and discovery process often dickhiongh ratesfromyasearchienginetesultspage | )

includes: « Words you use in the Title should describe the theme of
the page.

* Discussing the keywords you want to indlude

* Sourcing keyword possbilities from past or ongoing PPC campaigns

The primary keyword phrase should be the first words or
near the beginning of the Title. Include the most important
keywords in the page Title but in a readable manner, don't
just string keywords together.

« Talking to your chents and sales team
o Researching competitor sites

* Analyzing your site to find the pages effectively using exact keyword phrases
(ToTheweb has a proprietary software tool used for this actmity)

Titles should be written for both search engines and people
- with the focus on people! They should contain about five
to eight words so that the important message appears in the
SERP’s.

Evaluating keywords being used in search engines that currently deive traffic to
your site

Gathering keywords visitors entered into your an-site search tool

m Your keyword reference guide is gold

Capitalize the first letter of each word. This helps to improve
your SERP’s click-through-rate.

ToThewed chients rave about the keyword reference guides theyre provided. Your keyword guide will be used by your entice content creation tesm—and not only on your
website—but also in soclal media, videos, and all media refations.

« Titles are now truncated at approx. 580 pixels or about
55 characters. What appears in the SERP's depends on the
words you use. Include the most important Title content at
the beginning. PDF titles should be limited to approx. 560
pixels or about 50 characters.

Related B2B Content . s o

=] « Company Name in Title: It's not necessary to use your
m company name in the Title tag as it appears in the URL but if
[ you do, use it at the end.
- Itis still widely believed that Google will index more words
from the Title even if it does not display them in the SERP’s.
828 Keyword Research Guide (PDF) Keywords & Content Marketing Keywords & The SEO Connection

This means that Google will associate those words with the
page even if it does not display them in search results.

fotheweb.com




Search Optimizing the PDF

Every PDF
Deserves O
Great Title

The key outcome is O
encourage Vvisitors o
click on your PDEF link.

Download Instructions

to the web

Write titles for both humans and search engines with an emphasis on people. Titles tell Google and
searchers what the PDF is about. Strong, succinct titles directly correlate to higher click-through rates in the

search engine results page (SERP).

CONSIDER THESE KEY FACTORS WHEN
FORMULATING YOURTITLE

- The most important outcome is to encourage a
visitor to click on the PDF link.

« Use a primary keyword phrase at the beginning of
the title. This phrase should reflect the primary focus
of the content.

- Each title should be unique.

- You do not need to include your company name
in the title because it appears in the URL but if you

»
Im*

—

EASIER SAID THAN DONE.

Google now calculates page titles in
pixels rather than by character count.

fotheweb.com




» Think about the keywords this PDF should
rank for.

« Use that primary keyword at the beginning
of the Title in the Document Properties. This
phrase should

« Each PDF Title should be unigue. Don’t
simply repeat the document’s page fitle in
the Document Properties.




« Use known abbreviations and ofther easily-
recognized short forms to reduce pixel
count. Refer to a synonym-finder to identify
shorter words. For example:

« "Deploy"is 83 pixels vs the word "Implement" at 83;
« Use our Title Pixel Measurement Tool;

« Capitalize 15t letter of each word; and
 Don’t use all capital letters.




Search Optimizing the PDF

This Is Easy
TO Fix!

WHICH MEDIA CHANNELS DO THE

BRIGHTEST

B2B MARKETERS

USETO DRIVE LEADS 8

Document Properties

Security Fonts Initial View  Custom Advance d

Description

Subject:  Improving Search Visibility Starts with Keywords

Keywords:

Created:

Title: VTorTrheVWerb"Quick Start SEO Guide for Content Creators

Author: | "Rosemary Brisco, ToTheWeb"

12/26/16, 7:54:

quick-start-SEO-guide-fo

forms and channels in their
fe buyers along their journey

Update your Adobe Document Bl
Properties for each PDF. Take Tl e o AT SO
your best shot at boosting clicks e Eeta

with awesome Titles.

Use our Free Tool

fotheweb.com




Search Optimizing the PDF

Making PDFs More-
Easily Digested on
Mobile Devices

Improve the display of your PDFs
and reduce the “Bounce-Back”
to Google SERPS by improving
PDF readability.

Starting Oracle

Installing the Service Request Schema
The SROEMC user owns the data displayed in the application. Access to an
or equivalent is required o create the user account and to assign the appt
The createschesa.sql fi ins all the necessary to creat
The createSchenattiecte. sql file connects as the sRoE0 user and ared
constraines, and database sequences for the tutorial. The createseque:
creates the database triggers, which are used with the sequence gener:

primary keys, when new records are created. Finally, the popul

inserts example data into the tables for use during the tutorial.

Caution: For security reasons, it is not advisable to install the ADF
tutorial schema into a production database. You may need the
assistance of your DBA to acoess an account with the privilege to creal
2 user

Invoke SQL*Plus and log on as SYSTEM or as another DBA-level user
ask your DBA to give you an account or to run the scripts for you
2. In the SQL"Plus window, start the build sql script from the directory
it. For example:

SOLPLUSsStart «tutorial_inetalls\ecripte\build. eql

After control is returned to the bulld. sql script, the list of the create
displayed along with any potential invalid obyects. Runing these st
than 30 seconds. You may rerun the bus id. sqi SCript to drop and re-
owner and objects.

Starting Oracle JDeveloper

Follow these instructions to prepare JDeveloper Studio.

Note: If you have not already installed JDeveloper 10g Release 3, then do
50 before proceeding with the next tutorial steps. Windows Explorer

In Windows Explorer, navigate to the directory where [Developer is
directory, double-click the JDeveloper.exe icon to invoke [Developer
time [Developer has been run, 3 “Do you wish to migrate” window 4

Click No to continue.

fotheweb.com



Search Optimizing the PDF

Use high-readable fonts

Break up blocks of text. Use short
paragraphs - 2-3 senfences

 Left align main body content - try
to make it readable without
norizontal scrolling

Add more space between rows of
text and paragraphs

Use lots of headings/sulb-headings
(include keywords).

http://www.responsimulator.com/

...........

to the web SAMPLE CONTENT DOC!

GUIDELINES FOR CREATING SEARCH ENGINE-FRIENDLY WEB CONTENT)
THAT RANKS HIGH IN GOOGLE

sssssssssssssssss
vvvvv

eeeeee

uuuuuu

ppppp

rrrrr

Broaden your site's
Confent ranking potential by
Sfrafeﬂy .. using variations and

fotheweb.com



Search Optimizing the PDF

This Is Easy
TO Fix!

1. Add a Title to the Document Properties of the PDF file.
One that will encourage Google visitors to click it on @
search engine results page: Write the ftifle like ad copy.

2. Use descriptive file names - include a link back to your
site.

3. People Scan - Design for Them: Improve readability by
breaking up the content that is currently in large blocks of
text and use headings/sub-headings fo describe.




Keep Prospects On-Site

How Can You Generate
More Sales Leads?

3 Easy Steps

1. Drive prospects fo your site
2. Keep them there

3. Convert to customers

S7



Leads

BIg change starts
on tThe homepage

It generates the highest clicks
compared to any other page.

Where do Buyers go after the
15t click?

58



HomMmepage
Bounce
RaTte

The percentage
of single-page visifs to
the homepage.

59



Homepage Bounce Rate

IS your home
oage A
bouncer?

>50% bounce = needs work

o




Homepage Bounce Rate

Bounce rate
p rO b ‘ e m Enters site on homepage Enfers site on

other pages

Too many visitors

abandon the site e 02" Abandons sife
from the home -

A
| |
page.
Contact Us Support Leadership | All Others
fotheweb.com °




Homepage Bounce Rate

Homepage 2nd Click

F iX YO ur visits info site
homepage
obounce rare

Move the needle. Keep
pbuyers on the site. Assess the
number of homepage Visits
relative to 2n9 page click.




What's getting clicks? Google
Analytics will not visualize this
data but heat mapping will.

63



Homepage Bounce Rate

Heat Mapping

Reveals what's clicked.
Use itl

Crazy Egg Heat Maps

fotheweb.com @



DO VvisiTors see
what you sell?

People from
the homepage.

65



Drive Visitors o Products Pages

Drive VISITOrs
TO Product
Pages

Prospects need to learn albout
your products and services first
pefore they will request a demo
or fill out a contact us page.

fotheweb.com Q




Drive Visitors o Products Pages

Products Views
= More Leads

* Your home page needs to
serve as a launch pad 1o
products pages.

* Analyze and test alternafive
approaches with copy, offers
and design changes.




Drive Visitors to Products Pages

Products Redl-

World Case Study o

750000
500000 L 30%
250000

20%

0

2012 2013 2014 2015 2016
mmm Products Related Pages Views — == Al Site Page Views  =>As a % of all Page Views
totheweb.com



Products
Placement

NNGroup’s research indicates that
visitors spend about 80% of their fime
"above the fold”.

This Is where Products content should be.

69



SOURCE

Promote Products confents albove the fold NN/g

B2B Screen Resolutions

1024 x 768 pixels or higher.

16

ABOVE THE FOLD

% of Viewing Time

BELOW THE FOLD

100 200 300 400 500 600 700 800 Q00 1000 1100 1200 1300 1400 1500 1600 1700 1800 1900 2000+

= Pixels from the Top fotheweb.com °




Drive Visitors o Products Pages

User Experience
Optimization

* Improve high-value landing
pages and conversion paths

« Experiment with new offers, and B

« Test- find what works - repedt.




Drive Visitors o Products Pages

Click-
Tnrougns

« Examine fraffic sources to
key product pages

« Set a baseline to evaluate
changes against, and

» [est alternative approaches.




Create

Blog Content




Create Awesome Blog Content

Blog Content
Martters

Blogs are the fastest way fo
INncrease your confent and
expand your footprint on
the web.
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Create Awesome Blog Content

Don’t Send The
Wrong Signal to
Google

Think Mobile - Think about the
User Experience from Search.

60% of all searches are on Mobile.

75



Create Awesome Blog Content

You Have 7 Seconds for the Long-Click

* Visitor click on your blog post in Google;
« Searcher lands on your page;

* They fake 5-7 seconds to decide to
stay; and

* If they immediately return to Google,
you've sent d sfrong signal that your URL
wasn’t a good result for the search

query.

Tested with: MobileTest.me

Robin offers a very transformative platform that

can be put to many uses. The Robin

Containerization Platform has changed the way

that some of our users use their infrastructure
and also how they deploy their Big Data and
other applications on this high-performance
infrastructure - Walmart case study. Each group
of constituents within a company sees Robin
differently and finds surprising new uses for our
platform and every time we speak to them a
new use case emerges. It would be very difficult
to articulate this in one blog post. Hence, | have
decided to tackle this through a series of blog

posts that will appear in parts over the next few

weeks and months.

Today’s blog, the first one in the series, is sort©

a summary post that articulates the overall



Create Awesome Blog Content

Create Blogs for
the Way People
Read

Make your content easy o scan.

77



Create Awesome Blog Content

Gartner Places SGI in the Visionaries Quadrant for the 2016

I Magic Quadrant for Integrated Systems
As we continue to expand beyond our strong roots in
high performance computing (HPC), SGI is also
becoming a major innovator in the rapidly growing field

of high performance data analytics (HPDA). So it was
great news when Gartner recently placed SGI in the
"Visionaries” quadrant of its 2016 Magic Quadrant for

Integrated Systems.
According to Gartner, “the integrated system market is
focused on transformational technologies or approached
- delivering on the future needs of end users. It is not
focused purely on the market as it is today.” The report
then goes on to define integrated systems as

“combinations of server, storage and network
infrastructure, sold with management software that
facilitates the provisioning and management of the

combined unit.”
A major role for integrated systems is delivering reliable, real-time performance for enterprise applications such
as SAP Hana. Since 2014, SGI has worked hard to pioneer high-end SAP Hana appliances, and we are now a
leading vendor of these advanced integrated systems.
Gartner also recognized SGI in its 2015 Magic Quadrant for Integrated Systems in the "Niche” Quadrant. We

believe this year's move to the "Visionaries” quadrant represents a positive progression of what Gartner calls
completeness of vision. According to Gartner, Visionaries “are typically vendors that are focusing on strong
innovation and product differentiation, but are smaller vendors with limited reach or achievement to date, or

They quickly scan a page.

Adapt your blog o the way
people read content.




Create Awesome Blog Content

In The “old” days when we had
newspapers, they were optimized
for scanning.

* Visitors scan a page glancing
at headings. if they don’t find
content that matches their
problem - they leave.

* Use awesome imagery.

* Use lotfs of white space (air) o
draw the eye fo importfant
confent.

REPORTING THE LATEST NEWS FOR OVER 60 YEARS
OM AROUND THE W

Universe Contams
1 Ox More GaIaX|es

AN,
HHHHHHHH
HHHHHHHHH

o e gt Qo shp s i o e g e
i o e Pg 06

fotheweb.com °



Create Awesome Blog Content

Super-Charge your
Blog Content

* Write content with a conversational tfone.

* Blogs have high bounce rates - add stfrong Calls-
to-Action. (especially to Products pages), and

* Improve engagement by adding videos and
relevant images.
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Create Awesome Blog Content

Super-Charge your
Blog Content

* Create high-guality, valuable, sharable content.

* |dentify fopics that have been popular in the
past in terms of sharing.

* Search for popular posts your competitors have
written.

81



Create Awesome Blog Contfent

Buzzsumo: find
Nighly-sharea
TOPICS

Titles and topics maftter,
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Create Awesome Blog Content

Keyword: Blg Data Infrastructure | 12 months FACIBOOX ~ UNKIDIN  TWITTER  GOOGLEs  LINKING  TOTAL SHARES v

ENGAGEMENTS  SHARES SHARES SHARES  DOMAINS

What Are The 4 Big Data Infrastructure Building Blocks? [ save

linkedin.com - More from this domain

By Bernard Marr - Jul 27, 2016 ° @ ° °
Article

Building Your Big Data Infrastructure: 4 Key Components

Every Business Needs To Consider - Forbes [ save
forbes.com - More from this domain
By Bernard Marr - Jun 15, 2016

Article

Deciding the need of a Big Data Infrastructure _ sive
linkedin.com - More from this domain

By Ananthu Nair - Feb 15, 2016

Article
Can Big Data save our water infrastructure? | save
I I I greenbiz.com - More from this domain
By Barbara Grady - Feb 19, 2016
Asticle
Making big data infrastructure secure | save
€y.com - More from this domain
formance - Feb 22, 2016

Measure Your Blog Titles Here

fotheweb.com




Create Awesome Blog Content

* Use BuzzSumo to identify
topics that have been
popular in the past in ferms

\
of sharing; Buzzsume

* Search for popular posts
your competitors have

witien; and -
* Learn the best social B

network for sharing your

content.,




Create Awesome Blog Content

Compare total
snares by content
length

A top priority should be fo creatfe
iIN-depth articles of more than
1,000 words per article.,




Create Awesome Blog Contfent

Compare Average Shares by Confent Length

BuzzSumo compares your content to competitors.

100

80

Average Shares

0 - 1000 Words 1000 - 2000 Words 2000 - 3000 Words



Create Awesome Blog Content

Make your blog
Welt’dalel(el=]]
for you

Make it pass the high
quality tesf.
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Create Awesome Blog Contfent

Write in-depth, fechnical posts focusing on the challenges you solve:
« Consider the keywords you want to rank for;

« Use bullet points, graphics, break up long paragraphs and add sub-headings that
contain keywords; and

« Create content with a long shelf life.
Make your blog more easily shared (use WP Plugin: Better Click to Tweet)

40

9 Quick Wins to Instantly Boost #B@B Welbsite Lead

Generation CLICK TO TWEET ¥

0
Facebook Twitter LinkedIn
=Your Site ®To The Web fothewelb.com 88

Average Shares
S




Create Awesome Blog Content

How tO Measure
Blog SEO Efforts

Set a baseline for blog activity
from search engines and monitor
monthly in Google Search
Console.
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Create Awesome Blog Content Left Rail: Behavior> Site Content> Landing page

* Become familiar with the
Landing Page Report in
Google Analytics.

* Evaluate the most effective
posts and defermine what is R
contributing to their success, S o
and

* Aim for new posts fo drive

40% more traffic in 6 months
than non-optimized posTs.

57,151 81.49% 1. 35 0. 64/
of Tota Avg for View




Google

Numibers supercharge measurement and help
identify the missed opportunities

URLS Clicks  Impressions CTR  Position
https://totheweb.com/learning_center/tool-test-google-title-meta-description-lengths/ 7630 145,872 5.23% 24
https://totheweb.com/learning_center/sample-content-document/ 1621 12,939 12.53% 8.3
https://totheweb.com/blog/2013/07/seo-best-practices-for-optimizing-pdf-files/ 535 13,532 3.95% 29
https://totheweb.com/learning_center/tools-search-engine-simulator/ 495 13,961 3.55% 14
https://totheweb.com/pdfs/ToTheWeb-Keyword-Optimization-Guide.pdf 205 3,543 5.79% 58
https://totheweb.com/ 204 3,265 6.25% 8.5
https://totheweb.com/learning_center/search-engine-marketing-tools/ 80 53,920 0.15% 21

https://totheweb.com/pdfs/Campaign-Tracking-URL-Best-Practices-Guide.pdf 68 3,647 1.86% 35




Create Awesome Blog Content

Track Blogging
ACTIVITY wiTh our
Spreadsheet

A shareable location for ideas
and activity for your team.
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Create Awesome Blog Contfent

File Edit View Insert Format Data Tools Add-ons Help All changes saved in Drive

& e ~ T 0§ % .0 .00 123- Calibri - | 8 - B I §A. &-H--

C D E F G

DATE POST DAY OF WEEK BLOG URL COMPLETED TARGET KEYWORD LONG-TAIL KEYWORDS

LAUNCHED

Once launched -

Optional:Tracking i ; - ;
set a 30-day - . Use an "X" to Describe the Topic Target Audience .
remind day to helps {dentify the Include your main keyword. mark completed Is it an Event, Video, News Story? or Target Persona - or buying cycle Rick one Head Term
check Analytics best day of week,

: B At
| | CALENDAR ~ | BLOG CHECKLIST ~ | IDEAS PARKING LOT vJ a

https://docs.google.com/spreadsheets/d/1AAag I MZRTIUNrMDBP26YsvONQOzmzImaWMNHzKo9aY /edit#gid=0
tfothewelb.com




Create Awesome Blog Contfent

Guest Blogging.

Everything you
need 10 know

See Appendix for full details.
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Create Awesome Blog Content

Take your best
OOSTS and launch
on Linkedln

Each author can post on thelir
own profile and it will get shared
within tTheir network.
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Create Awesome Blog Content

LET'S SOLVE THIS PROBLEM BY
USING THE BIG DATA NONE
OF US HAVE THE SLIGHTEST
IDEA WHATTO DO WITH

What Are The 4 Big Data Infrastructure
Building Blocks?

Deciding the need of a Big Data
Infrastructure

Add images to each post

fotheweb.com
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Offsite Marketing

Promote Your
Content On-Site

& Off-Site

A new picture Is emerging - off-site
brand contfent is growing faster
than on-site.

98



Offsite Marketing

Other Networks

Jan Feb Mar Apr
5K 5.5K 5K 6K

On-Site Page Views

Jan Feb Mar Apr
138K 139K 143K 147K

1) 1 O (=)

fotheweb.com Q



Social
Media and

User Everything leads

Generated :
e TO your website,

Direct
Marketing

Keep & Convert

Advertfising B
uyers

Search
Engine
Marketing

Webinars
and
Events

fotheweb.com @



Leads

Sales is a Numbers
Game

[Run your conversion ratios
through the sales funnel.

101



Leads

How many visitors
and prospects will
It fake to close one
sale?

3 000 Visitors coming to the website

600 Lead clicks on "Call fo Action’

150 Lead interacts with company

50 Company pre-qualifies lead

Sale is closed

fotheweb.com @



JAN
Adobe @ Polycom

Convert your @
VISITOrS

We work with B2B companies with lead
generation challenges. Our search programs
drive visitors to your site - but we don’t stop there

103



Free B2B Tools + Arficles

Tap info B2B
Resources @

B2B Learning Center | Blog

104



Free B2B Tools + Articles

- Toolkit: links tfo SEO tools LeeelCaneienon seehele

- Articles + Blogs Without With
Marketing Marketing

e welb strategy

e lead generation
technigques

e search opfimization fips
e paid advertising
- Upcoming Seminar
Deftails




Free B2B Tools + Articles

Free Keyword
lTools

* Google Products: Keyword Planner, Search Console,
(see Excel file), Google Trends, Google Instant;

* Word Clouds: TagCrowd.com / Wordle.net;
VisualThesaurus.co; and

* Thesaurus and Synonyms Libraries.
106



Free B2B Tools + Articles

Tips for Finding the Keywords
and Theme of a Page

Use Wordle.net to generate “word clouds” from
text that you provide.
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Free B2B Tools + Arficles

data center security

Search term

.

cloud security

Search term

(Google  data center security]

108

data center security best practices
data center physical security

data center security requirements
data center security standards

agile ., application-aware application-
defined app|lcatI0nS award center
consolidate tac

contalnerlzatlon contalners
create data databases i demo

‘ docker downioad elastic
guaranteed i

Searches related to data center security
data center security best practices data center security checklist

data center physical security data center security design

data center security requirements  data center security levels

data center security standards data center security cisco

GO‘-ZZ‘: 0000000 gle >

fotheweb.com




to the web

Test A Web Page Title & Meta Description
Visibility in Google.Search Results . *

Use this tool as a guide when creating your Title and Meta descriptions. Best Practices Guide
Search Optimization
The page title that appears in search engines Is like an advertisement for the page.

ow Tithes & -
Generate a Preview of your Current Page:
Enter Page URL s

Test Your Proposed Title and Meta Description (Updated May 2016)
Page Title

s truncated after approx. 580 pixels
ols of 580 pixels

) POF Title

Measure Your Tags

[10)



Free B2B Tools + Articles

SEO

Simple Data-Driven Strategies to Fast-Track Lead Generation

« https://totheweb.com/blog/2015/10/simple-data-driven-strategies-fast-frack-lead-
generation/

SEO Content Template (Word Doc)

« https.//fTotheweb.com/learning_center/sample-confent-document/

Search Engine Spider Simulator (Tool)

« https://totheweb.com/learning_center/tools-search-engine-simulator/

fotheweb.com @



Free B2B Tools + Articles

Optimizing PDFs

Tool o Test Title and Meta Descriptions for PDFs (Tool)

https://totheweb.com/learning_center/tool-test-google-title-meta-description-lengths/
SEQO Best Practices for Optimizing PDF Files (Blog Post)
« https://totheweb.com/blog/2013/07 /seo-best-practices-for-optimizing-pdf-files/
Every PDF Deserves a Great Title (PDF)
« https://tfotheweb.com/pdfs/ToTheWeb-Every-PDF-Deserves-a-Great-Title.pdf

fotheweb.com Q



Free B2B Tools + Articles

Blog Content

BuzzSumo: Find Highly-Shared Content Topics (Tool)

e Nhttp://buzzsumo.com/

Create Compelling Blog Titles (Tool)

« http://tweakyourbiz.com/tools/tifle-generator/index.php

Blog Activity Spreadsheet (Google Drive Sheet)
« https://goo.gl/IdHAC

fotheweb.com @




Free B2B Tools + Articles

Guest Blogging

Test Submitting Material for a TechCrunch Guest Column
hitp://fechcrunch.com/got-a-tfip/

Guest Blogging ldeas
hitp://feldmancreative.com/2015/01/benefits-of-guest-blogging/

Podcast on Guest Blogging
http://feldmancreative.com/2016/02/amplify-your-audience-by-guest-blogging/

fotheweb.com @



Free B2B Tools + Articles

Lead Generation

Turn Clicks Info Customers — Start af the Homepage

« https://totheweb.com/learning_center/improve-lead-generation

Establish Welbsite Relaunch Goals That You Can Measure
« https://totheweb.com/learning_center/defining-goals-for-lead-generation/
The Power of Online Tools to Drive Targeted Traffic Year-Over-Year

« https://totheweb.com/blog/2016/01 /b2b-lead-generation-the-power-of-online-
tools-to-drive-targeted-web-traffic-year-over-year/
tfotheweb.com @



Free B2B Tools + Articles

Video

Ten Tips for Driving 31% More YouTube Video Views

« https://totheweb.com/blog/2013/02/ten-tips-get-3 1-percent-more-youtube-video-
views-in-3-months-a-case-study

Best Practices Guide for Optimizing Videos
« hitps://totheweb.com/pdfs/TTW-Video-Optimization-Best-Practices-Oct-2015.pdf

2015 B2B Video Content Marketing Survey Results
« httfp://fubularinsights.com/resources/2015-b2b-video-content-markefing-survey/ @

fotheweb.com




Questions?
RB@ToTheWeb.com

650.627.8800

S your welbsite

IT should bel
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