Time 1o SEO
your PDFs!

Technigues to boost PDF downloads
from search engines.



Improving Organic Search Engine Visibility for PDFs

>74%

of clicks occur in Organic
Listings - the free section of @
search engine results page.

Ensure PDFs are discoverable
INn Google to encourage
higher downloads.

PDF Download Activity

No PDF PDF
Optimization Optimization
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Search Optimizing the PDF

Why Do PDFs
Matter? Compare
PDF Activity On-
Site vs Off-Site

Google makes it easy to track clicks on
PDFs that appear in Google Search.



Search Optimizing the PDF | A CASE STUDY

@ 6-Month Click Activity on PDFs in BB 6-Month Click Activity On-Site PDFs
Google Search Results Downloads

2015 Jul-Dec 2016 Jan-Jun
fotheweb.com G




Search Optimizing the PDF

Why might this
happen? s Google
Biased to PDFs?

PDFs are content-rich documents
that generally confain in-depth
confent on a fopic.




Search Optimizing | PDFS HAVE MORE CONTENT

WHATWEDO ¥  OURCUENTS v ABOUTUS v B28 MARKETING ¥  OURBLOG

-to‘e"

Keyword Research

Your key to SEO success:
Strategic keyword use

Your website team, writers, social madia team all need a keyword reference guide
featuring dlear directives for optienizing every puece of content for success with search
This 4 the key 10 effective SEO prograns that boost your site's ranking in organic
search results. Wel conduct thorough keyword research to determine the terms and
phrases most likely to be used in search engines by Prospective Customars and use the
FESUNS 10 révise the CONtent throughout your site

The keyword research and discovery process often
includes:

* Discussing the keywords you want to indlude

* Sourding keyword possiilities from past or ongoing PPC campaigns

« Talking to your chents and sales team
o Researching competitor sites

* Analyzing your site to find the pages effectively using exact keyword phrases
(ToTheweb has a proprietary software tool used for this actmity)

Evaluating keywords being used in search engines that currently deive traffic to
your site

Gathering keywords visitors entered into your on-site search tool

m Your keyword reference guide is gold

ToThewed chients rave about the keyword reference guides theyre provided. Your keyword guide will be used by your entice content creation tesm—and not only on your
website—but also in soclal media, videos, and all media refations.

Related B2B Content . v e

828 Keyword Research Guide (PDF) Keywords & Content Marketing Keywords & The SEO Connection

KEYWORD RESEARCH GUIDE
.to & Keywords are used in web content to increase your site’s ranking

in the search engines and generate more qualified leads.

Web Page

IMPORTANT “TAGGING"” TACTICS FOR SEO THE FOUNDATION OF
SEARCH ENGINE
» TITLETAGS OPTIMIZATION (SEO)
« Title tags —though they might be invisible on the web
page, every page should have a well-written, unique Title Test your Page Title Length
tag. It is an important way to tell Google and searchers what
the page is about. And it's the major contributor to higher P> Click Here to Run Test

click-through-rates from a search engine results page (SERP).

« Words you use in the Title should describe the theme of
the page.

The primary keyword phrase should be the first words or
near the beginning of the Title. Include the most important
keywords in the page Title but in a readable manner, don't
just string keywords together.

Titles should be written for both search engines and people
- with the focus on people! They should contain about five
to eight words so that the important message appears in the
SERP’.

Capitalize the first letter of each word. This helps to improve
your SERP’s click-through-rate.

« Titles are now truncated at approx. 580 pixels or about
55 characters. What appears in the SERP's depends on the
words you use. Include the most important Title content at
the beginning. PDF titles should be limited to approx. 560
pixels or about 50 characters.

Company Name in Title: It's not necessary to use your
company name in the Title tag as it appears in the URL but if
you do, use it at the end.

Itis still widely believed that Google will index more words
from the Title even if it does not display them in the SERP’s.
This means that Google will associate those words with the
page even if it does not display them in search results.

PDF
fotheweb.com




Search Optimizing the PDF

Every PDF
Deserves O
Great Title

The key outcome is O
encourage Vvisitors o
click on your PDEF link.

Download Instructions

to the web

Write titles for both humans and search engines with an emphasis on people. Titles tell Google and
searchers what the PDF is about. Strong, succinct titles directly correlate to higher click-through rates in the

search engine results page (SERP).

CONSIDER THESE KEY FACTORS WHEN
FORMULATING YOURTITLE

- The most important outcome is to encourage a
visitor to click on the PDF link.

« Use a primary keyword phrase at the beginning of
the title. This phrase should reflect the primary focus
of the content.

- Each title should be unique.

- You do not need to include your company name
in the title because it appears in the URL but if you

»
Im*

—

EASIER SAID THAN DONE.

Google now calculates page titles in
pixels rather than by character count.

fotheweb.com




Search Optimizing the PDF

Search optimize PDFs - see the difference in Title & URL

GO gle site:http:/www.kimley-horn.com filetype:pdf !,«

All mages News Shopping Maps More Settings Tools

">l presentation - Kimley-Horn
www.kimley-horn.com/projects/Nevadal TRP/images/pdfs/NV_Presentation.pdf

"l presentation - Performance Measurement - Kimley-Horn
www.kimley-horn.com/projects/.../pdfs/South_NV_PerfMeasPresentation_10-07-09.pdf

Pl Kimley-Horn Office Locations
www.kimley-horn.com/communication/kimleyhornwebsite/alps_brochure.pdf v

Pl team members - Kimley-Horn
www.kimley-horn.com/communication/.../Dec_2015_new_hire_announcements.pdf

PPFl Sample Content Document - ToTheWeb
https://totheweb.com/pdfs/ToTheWeb-Sample-Relaunch-Content-Guidelines.pdf v

Your page is not mobile-friendly.

Page 1. GET ORGANIZED FOR THE BIGGEST CHALLENGE. Creating & Organizing Content for a
Website Relaunch. Developing website content is one of ...

IPPFl Creating Campaign Tracking URLs - ToTheWeb
https://totheweb.com/pdfs/Campaign-Tracking-URL-Best-Practices-Guide.pdf v

Your page is not mobile-friendly.

Page 1. ToTheWeb LLC. (650) 627.8800 success@totheweb.com. Creating Campaign Tracking URLs.
Best Practices Guide to Creating Campaign ...

PPFISample Site Architecture Plan - ToTheWeb
https://totheweb.com/pdfs/ToTheWeb-Site-Architecture-sitemap-example.pdf v

Your page is not mobile-friendly.

Page 1. Sample Site Architecture Plan. HOMEPAGE. *Includes Mission. Statement. HOMEPAGE. 1st
Level. 2nd Level. 3rd Level. 4th Level. Future.

You've visited this page 3 times. Last visit: 2/6/17

[PFIBest Practices for Video Optimization - ToTheWeb
https://totheweb.com/pdfs/TTW-Video-Optimization-Best-Practices-Oct-2015.pdf v

Your page is not mobile-friendly.

Page 1. THE FUNDAMENTALS. Meta Data. YouTube uses your video's title, tags and description to

fotheweb.com




Search Optimizing the PDF

This Is Easy
TO Fix!

Update your Adolbe Document
Properties for each PDF. Take
your best snot af boosting clicks
with awesome Titles.

Use our Free Tool

WHICH MEDIA CHANNELS DO THE

BRIGHTEST
B2B MARKETERS

USETO DRIVE LEADS i

Document Properties

itle: | ToTheWeb Quick Start SEQ Guide for Content Creators
or: | "Rosemary Brisco, ToTheWeb"

. Improving Search Visipility Starts with Keywords

Created: 12/26/16, 7:54:50 PM Additional Metadata...
Modified: 1/13/17, 3:11:35 PM D
Application: Adobe CC 2017 (Maci )
Advanced
PDF Producer:  Adobe PDF library 15.00
PDF Version: 1.5 (Acrobat 6.x)
Location:  Maci HD:User yori P 1-TaT! OLLATERA..
File Size:  1.08 MB (1,134,198 Bytes)
Page Size:  8.50 x 11.00 in Number of Pages: 1
Tagged PDF:  No Fast Web View: No
Help

e e ——
‘orms and channels in their

fe buyers along their journey
‘ent-rich website, viewable

'p and mobile devices, that

reeds of buyers across all

s of the sales cycle.

fotheweb.com




Search Optimizing the PDF

Making PDFs More-
Easily Digested on
Mobile Devices

Unftil Adobe launches “responsive
PDES”, improve the display on
mMobile devices to reduce the
"Bounce-Back” to Google SERPS.

Robin offers a very transformative platform that

can be put to many uses. The Robin
Containerization Platform has changed the way

that some of our users use their infrastructure

and also how they deploy their Big Data and
other applications on this high-performance
infrastructure - Walmart case study. Each group
of constituents within a company sees Robin
differently and finds surprising new uses for our
platform and every time we speak to them a
new use case emerges. It would be very difficult
to articulate this in one blog post. Hence, | have
decided to tackle this through a series of blog

posts that will appear in parts over the next few

weeks and months.

Today’s blog, the first one in the series, is so

a summary post that articulates the overall

fotheweb.com



Left Align PDF Content fo Reduce Horizontal Scrolling on Mobile

KEYWORD RESEARCH GUIDE

Keywords are used in web content to increase your site’s ranking
in the search engines and generate more qualified leads.

The Foundation of KEYWORD USE IN BODY COPY
Search Engine
Optimlz,atlon (SEO) > IDENTIFY KEYWORDS

« Determine the “primary” keyword phrase(s) for the page. Hint: It is likely
to be two, three to four-word phrases.

+ Include long-tail keywords and add qualifiers: For example, to the
primary phrase “link building” add: strategy, expert, company

« Include related keywords and their synonyms.

« Think about the different personas for your product and answer their
questions in your content.

“Boost your website's link pop by foll g these link building '

» HEADLINES/HEADINGS

Use clear page headings and sub-head that contain key to allow the
search engine to identify the page theme, This applies to the headings of web
content, videos, white papers, press releases, webinars, tweets and other social
media content,

« Und d coding for headings (H1, H2, H3, etc) and optimize
the page accordingly.

- Avoid g <H> tags, doing the use of ds for the
sole purpose of including keywords within them.

> PAGE COPY
Important keywords should be used in the first paragraph of each page.

Questions? Contact ~ Rosemary Brisco, ToTheWeb LLC

(650) 627.8800 or rbrisco@totheweb.com November2016 | P.17

KEYWORD RESEARCH GUIDE

Keywords are used in web content to increase your site’s ranking
in the search engines and generate more qualified leads.

sto the

THE FOUNDATION OF
SEARCH ENGINE
OPTIMIZATION (SEO)

KEYWORD USE IN BODY COPY

P IDENTIFY KEYWORDS
« D ine the “primary” key d ph (s) for the page.
Hint: It is likely to be two, three to four-word phrases.

+ Include long-tail keywords and add qualifiers: For
example, to the primary phrase “/ink building” add: strategy,
expert, company

+ Include related keywords and their synonyms.

« Think about the different personas for your product and
answer their questions in your content.

“Boost your website's link popularity by following these link building
strategies.”

> HEADLINES/HEADINGS
Use clear page headings and sub-headings that contain
keywords to allow the search engine to identify the page theme.
This applies to the headings of web content, videos, white
papers, press releases, webinars, tweets and other social media
content.

« Understand coding conventions for headings (H1, H2, H3,
etc.) and optimize the page accordingly.

« Avoid overusing <H> tags, meaning overdoing the use of
subheads for the sole purpose of including keywords within
them,

> PAGE COPY
Important keywords should be used in the first paragraph,
high up on the page as well as close to or at the beginning of a
sentence. Emphasize keywords by using them in bulleted lists
and in bold text.

Break up content into easy-to-digest, bite-sized “junks”for a
better user experience (Think, 2-3 sentences per paragraph).

R17
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BEFORE

- 42 KEYWORD RESEARCH
*to the web

Keywords are used in web content to
in the search engines and generate m)|

KEYWORD USE IN BODY COPY

The Foundation of

Search Engine
Optimization (SEO) > IDENTIFY KEYWORDS

« Determine the “primary” keyword phi
to be two, three to four-word phrase:

+ Include long-tail keywords and add q
primary phrase “link building” add: strat

« Include related keywords and their sy|

« Think about the different personas fol
questions in your content.

“Boost your website’s link popularity by fo

HEADLINES/HEADINGS

Use clear page headings and sub-heading
search engine to identify the page theme,|
content, videos, white papers, press relea:
media content.

+ Understand coding conventions for head
the page accordingly.

= Avoid overusing <H> tags, meaning ove|
sole purpose of including keywords witl

4 KEYWORD RESEARC
p to the web Keywords are used in web content to

in the search engines and generate rr

KEYWORD USE IN BODY COPY

> IDENTIFY KEYWORDS
+ Determine the “primary” keyword phrase(s) for the page.
Hint: It is likely to be two, three to four-word phrases.
« Include long-tail keywords and add qualifiers: For
example, to the primary phrase “link building” add: strategy,
expert, company

« Include related keywords and their synonyms.
+ Think about the different personas for your product and

answer their questions in your content.

“Boost your website’s link popularity by following these link building
strategies.”

HEADLINES/HEADINGS
Use clear page headings and sub-headings that contain
keywords to allow the search engine to identify the page theme.
This applies to the headings of web content, videos, white
papers, press releases, webinars, tweets and other social media
content.

« Understand coding conventions for headings (H1, H2, H3,
etc.) and optimize the page accordingly.

. Avoid overusing <H> tags, meaning overdoing the use of

Left Align PDF Content to Reduce Horizontal Scrolling on Mobile

fotheweb.com




BEFORE

; 3 KEYWORD RESEARC
. tO the web ] Keywords are used in web content tg

in the search engines and generate

The Foundation of MAKE TITLES WORK FOR YOU IN G(

Search Engine Title Tags - Write it Right!
Optimization (SEO)

Google

Title Location
Now that you've identified your
keywords, use them In the most
effective way - in the Title Tag.

To see the Tithe tag text in your browser,right
chek and select: View > View Page Source

Meta Description Location
These snippets are picked up from either the
body text or a combination of both

; KEYWORD RESEARC
to the web Keywords are used in web content tq

in the search engines and generate

MAKE TITLES WORK FOR YOU IN GOOGLE

»  TITLETAGS - WRITE IT RIGHT!

Title Location
Now that you've identied your keywords, use them in the most
effective way - in the Title Tag.

] o |

Google

About 6,800,000,000 rosu

k)

ToTheWeb | Generate Sales Leads: Optimize Your Website ...
[ com +

ToTheWeb, a

Inchaing web sralegy consuling. keyword reseach, ok poplerty
Tools : Search Engine Simul... What We Do
The Search Engine Senuiator ool Vit We Do. Search engine
shows youhow e erginas markting ight be complex
Contact Us 828 Resources
ConiactUs. Contactus todsy. We 528 Rasources Home 828
taton Home About Us Contact Resources Ste Review

To see the Title tag textin

Y. your browser, right click
ToTheWels | Driv M LSwss Hom Sesieh ERGINGANI</* 516> J i Colo o Viewy > View

Page Source

Meta Description Location
These snippets are picked up from either the Meta Description
Tag, the body text or a combination of both.

Left Align PDF Content to Reduce Horizontal Scrolling on Mobile

fotheweb.com




BEFORE

> 4, KEYWORD RESEARCH
tO the web / Keywords are used in web content to i

in the search engines and generate mdg

The Foundation of NEW EYE TRACKING RESEARCH BY

Search Engine A study by Mediative looks at user behavior on a
Optimization (SEO) (SERPs).

Keywords, meta descriptions,
content and reviews are all tactics
that must be aligned with scan

behavior,

Highlights of the Study

« Searchers view an individual listing for about 1.

« Top organic results are no longer always in the
elsewhere to find them.

_ 4 KEYWORD RESEARCH
to the web / Keywords are used in web content to ||

in the search engines and generate m

NEW EYE TRACKING RESEARCH BY MEDIATIVE

A study by Mediative looks at user behavior on a search engine
results page (SERPs)

As the eye scans the search
results page, it glances at
the text at the beginning of
the Title, making it critical
to include your keywords in
that location.

Highlights of the Study
« Searchers view an individual listing for about 1.17 seconds.

« Top organic results are no longer always in the top-left corner so
users look elsewhere to find them,

+ Mobile devices have habitually conditioned searchers to scan

Left Align PDF Content to Reduce Horizontal Scrolling on Mobile

fotheweb.com




O Search
Optimize
vour PDFs




« Add aTitle to the Document Properties of each
PDF-One that will encourage Google visitors 1o
click it on a search engine results page.

- Each PDF Title should be unique. Don’t simply
repeat the document’s page fitle in the
Document Properties.

- Use the high-value keyword at the beginning of
the Title in The Document Properties. This phrase
should




People Scan - Design for Them

Improve readability by breaking up content
that is currently in large blocks of text.

Aim for 2-3 sentences per paragraph

Use headings and subheadings to describe
blocks of text.

Write content for scannability; use bulleted
lists, and highlight importfant fext in bold.




 Think about the high-value keywords for
which this PDF should rank and optimize the
complete PDF file for those keyword phrases.

« Use descriptive file names - include the
primary keyword from the PDF in the URL.

« Optimize PDF file size to load quickly on
mobile devices. Include a link back fo your
site. Keep it under 100MB where possible.




« Use highly-readable, larger fonts with black or
very dark grey text. Fancy fonfs and light text
can diminish readabillity.

People print PDFs - light-colored text Is
Impossible to read in print.

« Add more space between rows of text and
between paragraphs.

« Within the PDF, add a link back to your site.




In the Title tag, use known abbreviations
and ofher easily-recognized short forms to
reduce pixel count.

Refer 1o a synonym-finder to identify shorter
words so they display in Google. Example:

« "Deploy"is 53 pixels vs the word "Implement" at 83;
» Use our Title Pixel Measurement Tool (opfion 2)

Capitalize 15t letfter of each word; but
Don’t capitalize every letter of the fitle.




Where to
Start

1. starting with

Products content. (examples:
data sheets, fact sheets)

2. Pull PDF click/impression data
fromn Google Search Console for

the past 90-days.




Google

Numlbers supercharge measurement and help idenftify
missed opportunities - frack in Google Search Console

URLS Clicks Impressions CTR Position
hitps://ttw.com/seo-best-practices-for-optimizing-pdf-files.pdf 583 14,752 4.0% 27
https://ttw.com/ToTheWeb-Keyword-Optimization-Guide.pdf 634 6,867 9.2% 48
https://ttw.com/Campaign-Tracking-URL-Best-Practices-Guide.pdf 300 5017 6.0% 36
https://ttw.com/ToTheWeb-Site-Architecture-sitemap-example.pdf 113 2484 4.5% 15
https://ttw.com/PPC_What-Should-a-B2B-Company-Pay-For-A-PPC-Lead.pdf 44 1,120 3.9% 560
https://ttw.com/ToTheWeb_Competitive_Research_PDF.pdf 9 1,802 9% 19
https:/ /ttw.com/TTW-Video-Optimization-Best-Practices-Oct-2015.pdf 5 694 0.7% 25

Missed opportunity - high impressions but low clicks & click-through-rate Q




PDF engagement
S a great way of
measuring o
MICro-conversion

23



Improving Organic Search Engine Visibility

Create content for
oeople who use
sedarch engines

If search engines can’t find you -
people won't either!

Appeal to both.

24



Free B2B Tools + Articles

Guides to Optimize PDEFEs

Tool o Test Title and Meta Descriptions for PDFs (Tool)

https://totheweb.com/learning_center/tool-test-google-title-meta-description-lengths/

SEO Best Practices for Optimizing PDF Files (Blog Post)
https://totheweb.com/blog/2013/07 /seo-best-practices-for-optimizing-pdf-files/

Every PDF Deserves a Great Title (PDF)
https://tothewelb.com/pdfs/ToTheWelb-Every-PDF-Deserves-a-Great-Title.pdf

Test your PDF in ResponseSimulator
tfotheweb.com @

hitp://www.responsimulator.com/



Use Our Title

to the web WHATWE DO

Test A Web Page Title & Meta Description
Visibility in Google.Search Results . *

Use this tool as a guide when creating your Title and Meta descriptions.

The page title that appears in search engines is like an advertisement for the pag

Generate a Preview of your Current Page:

Enter Page URL

Test Your Proposed Title and Meta Description (Updated May 2016)
Page Title

Titles truncated after approx. S80 pixels
0 pixels of 580 pixels

) PDF Title

Best Practices Guide
Search Optimization

26



JAN
Adobe @ Polycom

Convert your @
VISITOrS

We work with B2B companies with lead
generation challenges. Our search programs
drive visitors to your site - but we don’t stop there

27



Free B2B Tools + Arficles

Tap info B2B
Resources @

B2B Learning Center | Blog

28



Questions?
RB@ToTheWeb.com

650.627.8800

S your welbsite

IT should bel



